[image: image1.wmf]


	
  










	

Internal assessment resource Media Studies 1.6B v3 for Achievement Standard 90994

PAGE FOR TEACHER USE

[image: image2.emf]


	
  










	


Internal Assessment Resource

Media Studies Level 1

	This resource supports assessment against:

Achievement Standard 90994 version 2
Complete a media product from a design and plan using a specified range of conventions

	Resource title: But Wait, There’s More!

	6 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2015 Version 3

To support internal assessment from 2015

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number A-A-02-2015-90994-02-4545

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource

Achievement Standard Media Studies 90994: Complete a media product from a design and plan using a specified range of conventions
Resource reference: Media Studies 1.6B v3
Resource title: But Wait, There’s More!

Credits: 6
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 90994. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

In this activity, students work in a group of two or three to produce a media advertisement for a specified medium, such as an infomercial, a retail print display advertisement, or a radio commercial. 

You could link the activity with Achievement Standard Media Studies 90993: Produce a design and plan for a media product using a specified range of conventions. 

Alternatively, you might provide a design and plan for students to use. 

Students need to have a clear understanding of the consumer product and the target audience for the media advertisement. 

Before beginning this activity, provide opportunities for the students to explore codes and conventions in appropriate media advertisements. Students also need to be aware of copyright considerations in the making of their media products.

The students need to keep a record, including dates and locations, of their involvement in the production of their media product.

Conditions

The activity will take eight weeks of in- and out-of-class time to complete. 

Resource requirements

Students will require access to appropriate equipment, for example, computers, cameras, editing hardware/software, tripod, microphone, lighting, Photoshop or Illustrator software.

Additional information

You could include peer assessment and feedback. This also allows an opportunity for teacher observation. 

Internal Assessment Resource

Achievement Standard Media Studies 90994: Complete a media product from a design and plan using a specified range of conventions
Resource reference: Media Studies 1.6B v3
Resource title: But Wait, There’s More!

Credits: 6

	Achievement
	Achievement with Merit
	Achievement with Excellence

	Complete a media product from a design and plan using a specified range of conventions.
	Complete a developed media product from a design and plan using a specified range of conventions.
	Complete a crafted media product from a design and plan using a specified range of conventions.


Student instructions 

Introduction

In this activity you will produce an advertisement using a specified range of conventions. Your teacher will provide details of the specific type of advertisement you will make and the target audience.

Teacher note: Select a type of advertisement that suits your context, such as a one-minute television commercial, a one- or two-minute film trailer, a two-minute infomercial, a one-minute radio commercial, or a retail advertising campaign (print or TV).

Use the design and plan that you developed for assessment of Achievement Standard 90993. 

Teacher note: If students have not already developed a design and plan for assessment of Achievement Standard 90993, provide a design and plan for them to follow or allow time for the students to develop one before they begin this activity.

You will work in a group of two or three students.

You have eight weeks of in-class and homework time for this task.

You will be assessed individually on how well you are able to produce your media product from your design and plan, including its use of conventions, its effectiveness in achieving its purpose, and your use of appropriate media technology.

Teacher note: Adapt the time allowed to meet the needs of your students.

Task

Use your design and plan to guide you as you complete this task. 

Keep a detailed log of your involvement in all stages of this work. Include dates and locations.

You will be individually assessed on your ability to use media technology. Make sure you allow plenty of time for producing or collecting additional primary material in case you change your design and/or plan or you need more detail. You may make changes, as long as the changes:

· maintain the original intent of the design and plan

· maintain the conventions of the specific type of advertisement

· enhance the advertisement and/or enable its completion.

See Resource A for further guidance.

Production

Assign roles for the production tasks. Produce or collect appropriate primary material, such as photographs, video footage, voice recordings, interviews, or body text/script. 

Produce or collect other material you need, such as archival footage, music, jingles, sound beds, sound effects, vector graphics, or logos.

Include at least five appropriate media conventions. Edit, lay out, or assemble the material. 

Choose and apply appropriate editing features, such as transitions, font and text treatments, audio, music, jingles, and audio/video effects. 

Final submission

Submit a copy of your finished advertisement together with a copy of the design and plan you worked from and your log.

You could provide one copy of the advertisement and the design and plan for the group, but you need to provide an individual log of your involvement in the work, including your use of media technology.

Resource A: Further guidance

Logs

You can use any medium that allows information to be stored and retrieved, for example, a text, photo, audio, and/or video log. 

Include details of all your use of production and post-production technology.

In your log, consider: 

· your roles in the tasks

· your contribution to the finished product, including the technology you used

· the success of your contribution in terms of timeliness, detail, effort

· the roles of the other/s in your group

· the success of their contribution in terms of timeliness, detail, effort. 

The log will not be assessed, but it provides a record that helps verify your involvement and your use and control of media technology. 

Assessment schedule: Media Studies 90994 But Wait, There’s More!

	Evidence/Judgements for Achievement


	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student completes an advertisement or advertising campaign from a design and plan using at least five conventions selected from a specified range. 

The advertisement:

· has some appeal to its target audience. This could be through the use of such features as props, humour, graphics, editing, music, special effects, settings, voice-over, or personalities

· demonstrates some control of production technology

· broadly reflects the intention of the design and plan.

For Example:

Conventions in production and post-production

The product logo is added to the edited footage towards the end of a television commercial. 

A television commercial is edited to include a variety of camera shots, from close ups to medium or wide shots, to enable the commercial top provide essential information.
Some appeal

Using music from a contemporary overseas band in a cell phone advertisement to have some appeal to younger adults who are big consumers of downloadable music via their cell phones.

Some control of production technology

Recorded and/or dubbed and edited audio is mostly but not always audible, some audio levels are inappropriate, occasional intrusive audio variations are evident and the audio is not always clean, i.e. there is some undue distortion or unwanted audio etc. 
Some control of post-production technology 

The student uses appropriate software to adjust the sound levels in a television or radio commercial, but levels are not consistent and it is difficult to hear the conversation over the background music. 
	The student completes a developed advertisement or advertising campaign from a design and plan using at least five conventions selected from a specified range.

The completed advertisement provides evidence of well-considered choices by:

· appealing to/having some impact on its target audience. This could be through the use of such features as props, humour, graphics, editing, music, special effects, settings, voice-over, or personalities

· demonstrating control of production technology

· reflecting and/or adapting the intention of the design and plan by changing details.

For Example:

Conventions and appeals in production and post-production

The product logo is added to the edited footage towards the end of a television commercial. 

A television commercial is edited to include a variety of camera shots, from close ups to medium or wide shots, to enable the commercial top provide essential information.
The student uses a well-known person like an All Black in a financial advertisement, to be more likely to have an impact on projecting credibility for a financial institution looking for new investors.

Control of production technology

Recorded and/or dubbed and edited audio is audible, occasional audio levels are inappropriate, some audio variations are evident but not intrusive and the audio is mostly clean, i.e. there is occasional undue distortion or unwanted audio etc.  

Control of post-production technology 

The student uses appropriate software to adjust the sound levels, sound levels are mostly consistent and enable most essential information to be communicated.
Reflecting or adapting the details of the design and plan

When the student creates graphics for the advertisement, s/he considers the main ideas of the advertisement and the purpose of the specific graphics. The graphics created are well considered and appropriate to raise brand recognition and help sell the product/service. 
	The student completes a crafted advertisement or advertising campaign from a design and plan using at least five conventions selected from a specified range. 
The completed advertisement provides evidence of well-considered choices by:

· being effective in appealing to/having some impact on its target audience. This could be by capturing and holding the attention of the audience through the use of such features as props, humour, graphics, editing, music, special effects, settings, voice-over, or personalities

· demonstrating consistent control of production technology

· reflecting the intention of the design and plan by appropriately adapting the details.

For Example:

Conventions and appeals / effectiveness in production and post-production.

The product logo is added to the edited footage towards the end of a television commercial. 

A television commercial is edited to include a variety of camera shots, from close ups to medium or wide shots, to enable the commercial top provide essential information.
The student uses a well-known All Black in a financial advertisement, to be more likely to have an impact on projecting credibility for a financial institution looking for new investors.

The student uses humour and financial stereotypes like the ASB Goldstein advertisements to clearly appeal to a wide audience base.

Consistent control of production technology 
Recorded and/or dubbed and edited audio is consistently audible, levels largely consistent and appropriate and the audio is clean, i.e. there is very rare undue distortion or unwanted audio etc. 

Consistent control of post-production technology

The student uses appropriate software to adjust the sound levels, sound levels are consistent and enable essential information to be communicated clearly.

Reflecting or appropriately adapting the details of the design and plan

When the student creates graphics for the advertisement, s/he considers the main ideas of the advertisement and the purpose of the specific graphics. 

The graphics created are well considered, support the brand and are effective in appealing to the target audience and enhancing brand recognition /selling the product/service. 


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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