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Internal Assessment Resource

Media Studies Level 2

	This resource supports assessment against:

Achievement Standard 91252 version 2
Produce a design and plan for a developed media product using a range of conventions

	Resource title: Batteries not included

	4 credits

	· This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2015 Version 2

To support internal assessment from 2015

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number: A-A-02-2015-91252-02-5614

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource

Achievement Standard Media Studies 91252: Produce a design and plan for a developed media product using a range of conventions

Resource reference: Media Studies 2.5B v2
Resource title: Batteries not included
Credits: 4

Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.
Teachers need to be familiar with the outcome being assessed by Achievement Standard Media Studies 91252. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

In this assessment activity students will produce a design and plan for a 3-4 minute instructional video, using a range of conventions. 
The target audience for the video is teenagers and their parents from your local school community.
This assessment activity leads into and prepares for assessment of Media Studies 91253 Complete a developed media product from a design and plan, using a range of conventions (for example, Assessment Resource 2.6B Some assembly required) and Media Studies 91255 Write developed media text for a specific target audience. 
Prior to this activity, teachers will need to provide opportunities for students to explore: 

· the structure and conventions of instructional videos 

· designing and planning for media products 

· examples of completed designs and plans of appropriate quality to meet the requirements of each grade. 

Conditions

As part of this activity, students will create a blog that details the production of their design and plan. Students will need to regularly reflect on their progress with the design of their concept, treatment, and pre-production plan.
Students will have approximately four weeks of in-class and out-of-class to complete their design and plan. Much of the work can be completed in out-of-class time.

Resource requirements

Students will require access to recording and editing equipment such as:

· computers

· digital cameras

· editing hardware/software

· scanner

· microphones

· internet access.

To assist their planning and design work, students will also need access to: 

· effective examples of instructional videos 

· examples of design and planning materials of appropriate detail and quality

· blog sites

· templates or forms to assist in their planning. 

See Teacher Appendix A for some example links.
Teacher Appendix A:

Instructional video examples

Examples of instructional videos and guides on their design are available from, for example:

· http://www.monkeysee.com/
· http://www.5min.com/
· http://www.ehow.com/videos.html 

· http://www.ehow.com/how_2107969_make-instructional-video.html
· http://www.brighthub.com/multimedia/video/articles/30053.aspx.

Blogging sites

Suitable blogging platforms for this activity include:

· http://www.tumblr.com
· http://www.blogger.com
· http://edublogs.org
· http://www.posterous.com.

Useful forms/templates

Location and talent clearance forms, as well as other legal production documents are available from the following websites. They may be adapted for use in your classroom.

· http://en.wikibooks.org/wiki/Movie_Making_Manual/Release_Form
· http://www.dependentfilms.net/files.html
· http://www.videouniversity.com/articles/releases-for-use-in-film-and-video
· http://www.indymogul.com/backyardfx/post/1740/production-101-release-forms.

Internal Assessment Resource

Achievement Standard Media Studies 91252: Produce a design and plan for a developed media product, using a range of conventions

Resource reference: Media Studies 2.5B v2
Resource title: Batteries not included
Credits: 4

	Achievement
	Achievement with merit
	Achievement with excellence

	Produce a design and plan for a developed media product, using a range of conventions.
	Produce a detailed design and plan for a developed media product using a range of conventions.
	Produce a detailed, integrated design and plan for a developed media product using a range of conventions.


Student instructions

Introduction

This assessment activity requires you to produce a design and plan for an instructional video. 
The target audience for the video is teenagers and their parents from your local school community.

Teacher note: This activity can be adapted easily by choosing another context, for example, an A3 poster, a double-page spread in a comic book or magazine, a five-page website, a 10–15 minute radio show or podcast. Update the Student instruction sheet as required.

You will be assessed on your ability to produce a design and plan that will enable the completion of a developed instructional video that meets the requirements of this brief.
This is an individual assessment activity. 
You have approximately 4 weeks of in-class and out-of-class time to complete it. You will need to complete much of this work in your out-of-class time.
Meet regularly with your teacher to ensure you are meeting the requirements.
Task

This task is made up of seven steps. See Resource A for further specific guidance.

Blog

Set up a blog that documents the production of your design and plan. 

Teacher note: In this activity, students are required to detail the production of their design and plan in a blog, however, this could be a portfolio or log. Adapt the Student instructions sheet as required.

Once you have set up your blog, email the link to your teacher and students in your class.
Keep a detailed, ongoing record of your progress.

Survey

Design a survey and find out key information about your target audience, such as age, gender, genre preferences and other features.

Concept

Use your survey findings to brainstorm and develop your initial concept. 

The concept must include an outline of the instructional video. 

Checkpoint 1

· Discuss with your teacher the suitability of your concept for the target audience and brief. 

· Make any changes you think are needed and update your blog. 

Treatment

Outline how you will create your instructional video. Include comments under the following headings:

· Conventions of the medium and genre

· Style.

Checkpoint 2

· Discuss with your teacher the suitability and practicalities of your treatment.

· Make any changes you think are needed and update your blog.

Production schedule

Create a production schedule showing how and when you will complete your developed film trailer. 
Checkpoint 3

· Discuss with your teacher the suitability and practicalities of your schedule.

· Make any changes you think are needed and update your blog.

Checkpoint 3: 

Discuss with your teacher the practicalities of your production log in regards to availability of resources such as time, technology, equipment and location.

Make any necessary changes to your treatment and write a post in which you critically reflect on the impact of the changes to your production.

Pre-production activities

Create the necessary pre-production materials and upload written and/or photographic evidence to your blog. 
Checkpoint 4

Review your pre-production materials, make any changes you think are needed and update your blog.

Peer review

Invite peer review of the pre-production materials you have posted, and make changes if required. 

Final submission

When you have completed your design and plan materials, post the final version to your blog for assessment.

Resource A: Further guidance

Blog

You will need to regularly reflect on your progress with the design of your concept, treatment, and pre-production plan. 
Update your blog with specific details of your involvement in the production of your design and plan.

Survey

Post the survey to your blog and invite responses from your classmates and teacher.

Learn more about your target audience and what features of instructional videos appeal to them. 
This will help you produce a design and plan that will enable the completion of a developed instructional video that meets the requirements of the brief and the standard.

Concept

Your concept must clearly set out the narrative structure of your instructional video.

It must clearly set out how to follow steps to achieve a defined goal (for example, how to survive a zombie apocalypse) and with what genre it would be associated. 

When your concept is completed, add a new post to your blog that:

· summarises the key findings of your survey

· outlines your initial concept

· explains and justifies how your concept appeals to, and is appropriate for, your target audience and brief

· reflects in detail on your reworking of your ideas and on the impact of the changes on your production.

Checkpoint 1

Make sure your blog:

· includes a copy of your finished concept

· reflects in detail on your reworking of your ideas.

Treatment

Conventions of the medium

Provide details of specific conventions of instructional videos you intend to use. 
· Describe in detail at least FIVE specific conventions associated with the instructional video genre that you intend to use. 
· For EACH convention, explain in detail how its use is appropriate for the instructional video, and will appeal to your target audience.

Style

Provide details of the atmosphere, tone and style of your instructional video.

· Explain in detail the kind of atmosphere you will create and how you intend to use equipment and conventions to create this style. For example, in an instructional film about how to survive in a zombie apocalypse, the use of low-key lighting will create a tense atmosphere common to the zombie genre.

· Provide a detailed explanation of the tone of your instructional video, and how you intend to use equipment and conventions to create this. 

· Explain in detail why your stylistic approaches are appropriate for your brief and your target audience, including how it will appeal to them.

Checkpoint 2

Make sure you check about details of your plans such as the availability of resources, (e.g. technology, transport, cast/crew, equipment, location, and cost)

Make sure your treatment meets the requirements of the brief and will enable the completion of a developed instructional video.

Make sure your treatment is suitable for the target audience.

When your concept is revised and completed, add a new post to your blog that:

· includes a copy of your finished treatment

· reflects in detail on your reworking of your and on the impact of the changes on your production.

Production schedule

A production schedule is a detailed plan with locations, cast/crew, organization details and deadlines required for completion of specific work.

In your schedule, consider in detail the practicalities of availability of resources, time, access to key people, technology and equipment, and locations. Possible headings for your schedule include:

· Date


· Activity, for example, Take photographs around local to plan location shoot

· Location, for example, Waltham Reserve
· Equipment, for example, Digital camera

· Crew

· Alternative action, for example: If it’s wet or the camera isn’t available, I’ll finish my storyboard.

Checkpoint 3

When your concept is revised and completed, add a new post to your blog that:

· includes a copy of your finished schedule

· reflects in detail on your reworking of your ideas and on the impact of your changes on your production.

Pre-production activities

Your pre-production materials should include:

· a developed script and detailed storyboard

· detailed notes about possible sets/locations, camera locations, available or potential lighting, potential safety hazards, and other aspects that could affect your production

· (optional) take still photos of possible locations, annotate them to indicate possible camera positions/angles/shot sizes, and include them with your design materials

· detailed description of the cast, costumes, and props you will use

· details of specific music, sound effects, stills and/or stock footage you will use

· all location and talent releases and copyright clearances necessary for your production.

Final submission

Make sure you have included:

· all of your design and planning materials (concept, treatment, schedule and pre-production materials) 

· regular updates to your blog that show your reflection on your reworking of your ideas as you have completed the work. 

Assessment Schedule: Media Studies 91252 Batteries not included

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student produces a design and plan for a developed media product, using a range of conventions. This means that in completing this assessment activity, the student:
· completes a concept, treatment and planning materials for an instructional video

· includes design choices that meet the requirements of the given brief:

· 3–4 minutes long

· target audience of teenagers and their parents from the local school community

· purpose of providing entertainment and information on how to do something.

· incorporates a range of key features of instructional videos

· identifies practicalities that may affect the production process

· identifies milestone dates and resources required to complete pre-production activities

· demonstrates evidence of reflection and reworking of ideas

· is submitted by the due date.

Concept is a detailed, creative idea for a media product that includes reference to target audience, purpose (message, effect on the audience, etc), plot synopsis, characters, content elements, practicalities etc).

Treatment is a detailed description of how the concept is to be realised. In moving image production, for example, this may include considered discussion of: 

· narrative

· genre

· characterisation, setting, mood

· specific conventions to be used 

· technical elements such as lighting, sound and SFX.

Plan includes but is not limited to:

· permissions (copyright, locations, talent, cast, interviewees etc)

· casting

· wardrobe

· script

· graphics, illustrations, photographs etc

· interviewees / guests 

· milestone dates and resources required to complete pre-production activities

· storyboard, edit sheets.

Practicalities include such aspects as locations, transport, equipment, weather, costs, cast/crew, time etc.
	The student produces a detailed design and plan for a developed media product, using a range of conventions. This means that in completing this assessment activity, the student:
· completes a concept, treatment and planning materials for an instructional video

· includes design choices that meet the requirements of the given brief:

· 3–4 minutes long

· target audience of teenagers and their parents from the local school community

· purpose of providing entertainment and information on how to do something.

· incorporates the key features of instructional videos

· identifies practicalities that may affect the production process

· considers the impact of these practicalities on the production process

· identifies milestone dates and allocates resources required to complete pre-production activities

· demonstrates evidence of refinement of ideas through reflection and reworking of ideas, i.e. the ideas have improved through revision

· is submitted by the due date.

Concept is a detailed, creative idea for a media product that includes reference to target audience, purpose (message, effect on the audience, etc), plot synopsis, characters, content elements, practicalities etc).

Treatment is a detailed description of how the concept is to be realised. In moving image production, for example, this may include considered discussion of: 

· narrative

· genre

· characterisation, setting, mood

· specific conventions to be used 

· technical elements such as lighting, sound and SFX.

Plan includes but is not limited to:

· permissions (copyright, locations, talent, cast, interviewees etc)

· casting

· wardrobe

· script

· graphics, illustrations, photographs etc

· interviewees / guests 

· milestone dates and resources required to complete pre-production activities

· storyboard, edit sheets.

Practicalities include such aspects as locations, transport, equipment, weather, costs, cast/crew, time etc.
	The student produces a detailed, integrated design and plan for a developed media product, using a range of conventions. This means that in completing this assessment activity, the student:
· completes a concept, treatment and planning materials for an instructional video

· includes design choices that meet the requirements of the given brief:

· 3–4 minutes long

· target audience of teenagers and their parents from the local school community

· purpose of providing entertainment and information on how to do something.

· incorporates the key features of instructional videos into a coherent whole

· identifies practicalities that may affect the production process

· considers the impact of these practicalities on the production process

· outlines strategies to overcome obstacles

· identifies milestone dates and allocates resources required to complete pre-production activities

· demonstrates evidence of ongoing refinement of ideas through reflection and reworking of ideas, i.e. the ideas have improved through constant interrogation and repeated revision

· is submitted by the due date.

Concept is a detailed, creative idea for a media product that includes reference to target audience, purpose (message, effect on the audience, etc), plot synopsis, characters, content elements, practicalities etc).

Treatment is a detailed description of how the concept is to be realised. In moving image production, for example, this may include considered discussion of: 

· narrative

· genre

· characterisation, setting, mood

· specific conventions to be used 

· technical elements such as lighting, sound and SFX.

Plan includes but is not limited to:

· permissions (copyright, locations, talent, cast, interviewees etc)

· casting

· wardrobe

· script

· graphics, illustrations, photographs etc

· interviewees / guests 

· milestone dates and resources required to complete pre-production activities

· storyboard, edit sheets.

Practicalities include such aspects as locations, transport, equipment, weather, costs, cast/crew, time etc.


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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