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Internal Assessment Resource

Social Studies Level 3
	This resource supports assessment against:

Achievement Standard 91600

Examine a campaign of social action(s) to influence policy change(s)

	Resource title: The power of the people 

	4 credits

	This resource:

· Clarifies the requirements of the Standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	December 2012

To support internal assessment from 2013

	Quality assurance status
	These materials have been quality assured by NZQA. NZQA Approved number A-A-12-2012-91600-01-6257

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.




Internal Assessment Resource 
Achievement Standard Social Studies 91600: Examine a campaign of social action(s) to influence policy change(s)
Resource reference: Social Studies 3.5B
Resource title: The power of the people 

Credits: 4 
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Social Studies 91600. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it. 
Context/setting 

This activity requires students to write a report to describe a campaign of social actions undertaken in reaction to decisions/actions taken by a large corporation.
Before beginning this activity, provide opportunities for the students to explore: 

· the concepts of globalisation, consumerism, and fair trade

· the ideologies of “Big Business” and the possible impacts of these on societies and environments

· the Social Studies concepts (for example, values, perspectives, rights, responsibilities, and identity)

· what social action campaigns are and relevant historical and current case studies

· how social actions may influence policy change (issues, aims of, reasons for, consequences of, evaluation of).

Conditions 

It is suggested that students have two weeks of class time to complete this assessment.

Resource requirements 

Internet access.
Additional information 

None.
Internal Assessment Resource 
Achievement Standard Social Studies 91600: Examine a campaign of social action(s) to influence policy change(s)
Resource reference: Social Studies 3.5B
Resource title: The power of the people 
Credits: 4
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Examine a campaign of social action(s) to influence policy change(s).
	Examine, in-depth, a campaign of social action(s) to influence policy change(s).
	Examine comprehensively a campaign of social action(s) to influence policy change(s).


Student instructions 
Introduction

There have been many recent social actions that have attempted to make businesses more aware of the social and environmental impacts they have on communities. Global corporations are being encouraged to take a more sustainable approach to production, employment, local environments, trade, and the treatment of waste products.

This assessment activity requires you to examine a campaign of social action(s) undertaken by a group of people against the exploits of a large corporation in an attempt to influence changes to their policy(s).
You will be given two weeks of class time to complete this assessment. During this time you will be required to research your topic and present your findings as a written report. 

You will be assessed on the depth and comprehensiveness of your examination of the selected campaign. 

Teacher note: You can adjust the timeframe of this task to meet the needs of your students.

Task

Select a campaign from the list below or negotiate one with your teacher.

· The campaign by people in America against the response made by BP to the Gulf of Mexico oil spill in 2010.

· The 2009 campaign by people in New Zealand against Cadbury’s use of palm oil in its chocolate.

· The campaign by people in Mexico or China to manage the harmful effects of dyes used by the companies Gap and Levis.

· The current global campaign to limit the harmful effects of imported e-waste on people and communities in Kenya, China, or India.

· The 2009–2010 campaign by Greenpeace against the dairy company Fonterra’s use of palm kernels.

· A global campaign by Oxfam to encourage the use of fair trade coffee, chocolate, bananas, or cotton by large corporations.

Write a report that examines how the participants in your selected case study campaigned to influence change. You need to apply your understanding of Social Studies concepts (for example, policy, change, responsibility, rights, perspectives, values) and provide specific evidence in your analysis of the campaign.

In your report include:

· a description of the issue from different points of view, values and perspectives 
· a description of the plan for the campaign of social action 
· a description of the aims of the campaign
· an explanation of different reasons for individuals and/or groups being involved in the campaign
· an explanation of the reasons for individuals and/or groups selecting the actions they did
· an exploration of the real and potential consequences of the campaign

· a critical evaluation of the effectiveness of the campaign, including possible modifications that could have been made to improve the campaign’s influence on policy.

You may include relevant photos, statistics, quotes, points of view, maps, charts, captions, or graphs to support your ideas.

You may use your class notes relating to this topic to assist you. See Resource A for a list of suggested websites.

Teacher note: Although the research component of this task is not assessed, you may encourage the students to hand in their notes or to keep a research log and bibliography to ensure authenticity of their work.

Resource A

www.oxfam.org.nz
www.tradeaid.org.nz
www.newint.org/issue322/contents.htm
www.globalexchange.org
www.worldwatch.org
www.globalmarch.org
http://www.greenpeace.org/new-zealand/
www.palmoilaction.org.au/downloads/POAG_volunteer_guide.pdf – To access this link, copy and paste into browser then select view as HTML.
http://www.stuff.co.nz/sunday-star-times/latest-edition/2585983/Why-Cadbury-leaves-a-bitter-taste
http://www.postandcourier.com/article/20070826/PC05/308269904
http://www.blueplanetgreenliving.com/2010/02/04/basel-action-network-%E2%80%94-part-of-the-e-waste-solution/ 

www.cleanwateraction.org/state_focus/ma/program.../422.

Assessment schedule: Social Studies 91600 The power of the people 

	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student has examined a campaign of social action that influences policy change(s). This means that the student has used Social Studies concepts and specific evidence to provide:

· a description of the issue from different points of view, values and perspectives 
· an explanation of the aims of the campaign
· an explanation of the differing reasons for individuals and/or groups involvement in the campaign
· an explanation of the reasons for individuals and/or groups selecting the actions within the campaign.
For example:
The student gives a description of the issue and the plans for the campaign, including the aims of the campaign. They explain the participants’ reasons for selecting particular actions within the campaign and for the participant’s involvement in the campaign. For example, the student states that in the campaign against Cadbury’s use of palm oil, the campaigners’ aim of the social action is to get Cadbury to reconsider its decision to use palm oil in its product. The student also explains reasons for involvement including concerns for wildlife and issues of chocolate taste. 

The student explains how social actions taken depended on the perspective of the group involved. They explain who organised the social action, where and when it took place, and how long it lasted. For example, the student states that Auckland Zoo staff organised an action involving the removal of all Cadbury products from the park. They did so out of concern for the destruction of the habitats of orangutans in Borneo and Sumatra. The protest action lasted until Cadbury made changes to its use of palm oil.
The examples above relate to only part of what is required, and are just indicative. 


	The student has examined, in-depth, a campaign of social action that influences policy change(s). This means that the student has used Social Studies concepts and specific evidence to provide:

· a description of the issue from different points of view, values and perspectives 
· an explanation of the aims of the campaign
· an explanation of the differing reasons for individuals and/or groups involvement in the campaign
· an explanation of the reasons for individuals and/or groups selecting the actions within the campaign
· an exploration of the real and potential consequences of the campaign.
For example:
In their report, the student applies their knowledge of relevant social studies concepts to examine, in depth, a campaign of social action(s) designed to influence policy change. The student describes the aims of the campaign.

The student examines, in-depth, the reasons for the actions taken in the campaign and the reasons why particular actions were chosen.

The student discusses a variety of social actions taken in the campaign against Cadbury, such as petitions, a social network site, and a campaign by Auckland Zoo and Willowbank Wildlife Park. Several reasons for involvement are explored by the student, such as concern about the habitat destruction and native forests in Sumatra and possible links to climate change.

The student also explores the consequences of the campaign. They make clear links between the campaign and changes made by Cadbury. For example, the student states that Cadbury no longer uses palm oil in its chocolate products. The company now runs a campaign to educate consumers about environmental issues and has encouraged other producers to follow their lead.

The effects the campaign has had on other parties would be part of this exploration. For example, they may mention that more money is now being donated to the Sumatran Orangutan Protection Society.
The examples above relate to only part of what is required, and are just indicative. 


	The student has examined comprehensively a campaign of social action that influences policy change(s). This means that the student has used Social Studies concepts and specific evidence to provide:

· a description of the issue from different points of view, values and perspectives 
· an explanation of the aims of the campaign
· an explanation of the differing reasons for individuals and/or groups involvement in the campaign
· an explanation of the reasons for individuals and/or groups selecting the actions within the campaign
· an exploration of the real and potential consequences of the campaign

· a critical evaluation of the effectiveness of the campaign, including possible modifications which could have been made to improve the campaign’s influence on policy.
For example:
In their report, the student applies their knowledge of relevant social studies concepts to comprehensively examine a campaign of social action(s) designed to influence policy change. The student describes the aims of the campaign.

The student comprehensively examines the various social actions taken against Cadbury, the reasons for these actions, including the reasons why the participants became involved and explores a variety of perspectives, including the views of Greenpeace, the World Wildlife Fund, and Whittaker’s chocolate.

The student outlines the pros and cons of each social action and comments on actions that could have led to a more significant outcome. The student compares a social action taken in the Cadbury campaign with a social action that has had more far-reaching consequences.

The student critically evaluates the campaign, including how effective it was in influencing policy change and examines any changes that could have been made to improve the campaign and its effectiveness. For example, the student makes clear statements regarding how the business has made or not made changes to their policy and the significance these changes will have on society and environments. For example, the student discusses the impact of the campaign against Cadbury. Impacts could include, money lost by Cadbury during the protest action, damage to their sales and reputation, and current steps taken by the company to improve or regain its status (such as its fair trade stance or the Cadbury Cocoa Partnership which aims to give NZ $120 million to cocoa farmers in the next ten years).
The examples above relate to only part of what is required, and are just indicative. 


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.

NZQA Approved
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