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Internal Assessment Resource

Media Studies Level 3
	This resource supports assessment against:

Achievement Standard 91494

Produce a design for a media product that meets the requirements of a brief

	Resource title: Doing the groundwork

	4 credits

	This resource:

· Clarifies the requirements of the Standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	January 2013
To support internal assessment from 2013

	Quality assurance status
	These materials have been quality assured by NZQA. NZQA Approved number A-A-01-2013-91494-01-6210

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.
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Credits: 4
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 91494. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the Standard and assessing students against it.

Context/setting

This assessment activity requires students to individually create a design for a magazine spread (three to four A4 pages or equivalent), the details to be specified in a brief. The design will include a concept, treatment, and various pre-production activities (see the accompanying Resource). 
You can adapt this activity to suit another media product, for example:

· a tabloid/A3 newspaper feature spread (two pages)
· an extended magazine-style radio show (60 minutes)

· a multiple screen website with audio/video items, graphics etc

· a layered narrative film (three minutes or longer) 
· a researched film documentary (four minutes or longer).
To assess a design for a film product, see the companion internal assessment resource Media Studies 3.5A, What’s the plan, Stan? For other types of media product you will need to decide whether students should work individually or in groups, for example, a short film may suit a group of two to three students, while a website might be more suited to individual work. Also, you will need to ensure that, adapted for another product, the task offers comparable opportunities to use media technology and demonstrate control of the relevant conventions. 
It is recommended that you establish checkpoints at the concept, treatment, and pre-production stages, and conference with students at these predetermined points. 
Conditions 

Students will need approximately four weeks of in-class and out-of-class time to complete this task. Adapt this timeframe to suit your students and situation.

This assessment activity can be used in conjunction with the internal assessment resource Media Studies 3.6B, Covering the bases, which gives students the opportunity to produce the magazine spread they have designed for this activity and to be assessed against Achievement Standard Media Studies 91495 (3.6) Produce a media product to meet the requirements of a brief. However, students who do not succeed in creating a quality design for Achievement Standard Media Studies 91494 (3.5), Produce a design for a media product that meets the requirements of a brief, may be better off coming up with a new design for the media product they create.
Teachers may also choose to assess this task in conjunction with the internal assessment resource Media Studies 3.8B, Featured today, which provides students with the opportunity to write a feature article to be assessed against Achievement Standard Media Studies 91497 (3.8) Write a media text to meet the requirements of a brief.
Resource requirements
· computers and internet access
· phone
· templates and/or software and/or guidelines for design and planning, for example, page layout dummies, style books, release forms, and logs
· quality examples of feature articles and other elements to be found in magazine spreads.

Additional information
The following resources may be useful:

Design
Golombisky, K. and Hagen, R. (2010). White Space is Not Your Enemy: A Beginner’s Guide to Communicating Visually through Graphic, Web and Multimedia Design. USA: Focal Press.
Feature article writing
Bleyer, W. (2005). How to Write Special Feature Articles. USA: Riverside Press. The e-book version of this book can be accessed at: http://www.gutenberg.org/files/15718/15718-h/15718-h.htm
General

The Poynter Institute (http://www.poynter.org/) provides a wide range of useful instructional materials on most aspects of journalism, including teaching resources. An on-site search of “feature article structures and styles” provides useful guidance, for example, about feature article writing.
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	Achievement
	Achievement with Merit
	Achievement with Excellence

	Produce a design for a media product that meets the requirements of a brief.
	Produce a convincing design for a media product that meets the requirements of a brief.
	Produce a compelling design for a media product that meets the requirements of a brief.


Student instructions 
Introduction 
This activity involves producing a design for a magazine spread. This design must meet the requirements of an agreed brief. It will include concept, treatment, and pre-production activities. 

Teacher note: Other possible print publications include a two-page tabloid newspaper insert or a multi-page public relations booklet.
Once you have decided on the focus issue for your magazine spread you will produce a concept, treatment, and pre-production planning materials.
Teacher note: The brief needs to be adapted to suit your students and context.
You can submit your work in the form of a portfolio of annotated design and pre-production materials. This will include a visual diary and your planning materials.

Teacher note: You may wish to change the format of delivery from a visual diary to a blog, Wiki, visual and oral presentation etc.
This is an individual task. You have four weeks of in-class and out-of-class time to complete it. 

Teacher note: Adapt this timeframe to suit your students’ needs and context.

You will be assessed on how effectively you select and apply design choices to command and capture audience attention.
Task
Create a design for a magazine spread which includes a feature article as specified in the following brief.
Brief

Create a design for a feature article to be included in our school community magazine. 
Pages: Three to four (A4 or equivalent).
Subject: A significant social, environmental, cultural, ethical, moral, educational, economic, or technological issue of your choice.
Audience: Our wider school community.

Written content: One or more articles and shorter items, appropriate for the selected magazine. May include interviews, opinion, fact boxes etc. 
Visual content: Photos, graphics, and typographic elements appropriate for the selected subject and magazine. Advertisements, if appropriate.
Identify possible legal and ethical issues including copyright and permissions.
Teacher note: If necessary, adapt this brief and the following instructions to suit the selected media product.

As you go about the design (concept, treatment, and pre-production activities), keep a daily record in your visual diary. Record progress, reflections, and how your ideas change in response to research, opportunities, and challenges.
Generate ideas

Consider issues that may interest your school community and that could become the focus for your spread. Research the different possibilities, including by surveying a range of potential readers.
Develop your design

Decide what your significant issue will be, and what it is that you want to say or achieve in your spread. What angle will you take? What look and feel do you want?
Confirm your intentions with your teacher to ensure that they are appropriate and achievable. 
Develop your concept and treatment, and consider practicalities. 

See the attached resource sheet for what should be included in this initial design.
Discuss your developing design ideas with your teacher to confirm you are heading in an appropriate direction and not forgetting something crucial. 

Teacher note: Ask students to conference with you and/or submit their work for feedback and feed forward as they complete each stage of developing their draft designs (concept, treatment, and pre-production activities).

Once you have completed your draft, concept and treatment, pitch it to a group of potential readers for feedback. 
Complete your pre-production activities.

See the attached resource sheet for what these should include.

Finalise your design. Ensure that your completed visual diary and pre-production activities contains evidence of your ongoing reflection and re-workings throughout the design process.
Final submission

Submit your completed design (concept, treatment, pre-production activities) for assessment. 

Include your visual diary and pre-production planning materials with your completed design.
Resource

Concept

· Describe the purpose, target audience, and destination publication.
· Provide brief details of text content and graphic elements.
· Discuss how your design, including text(s), will meet the requirements of the brief.
· Identify useful and available primary and secondary sources of information, including experts, case studies/examples, vox pops/surveys, and reference texts and websites.
· Identify and provide solutions for practical issues that could affect your production process.
· Justify your ideas for the content and arrangement of elements in terms of how the spread will appeal to the target audience.

Treatment

· Discuss the tone, style, and look of the spread you plan to produce.
· Discuss the content, focus, and angle of the text(s) for your spread.
· Discuss the style and tone of language that you propose to use.
· Discuss planned visual elements such as fonts, colours, white space, photographs, graphics and infographics, sidebars, and advertisements.
· Explain how you will arrange the various elements in your spread (use annotated page dummies to show placement).
· Explain how you will use conventions of the genre, and what effect these might create.
· Explain why you believe your design choices will engage the audience, suit the publication, and enable a compelling magazine spread.

Pre-production activities

· Create a production schedule that contains: 

· potentially useful sources of information (people, publications, organisations)
· planning for and securing interviews, photographs, and illustrations

· ideas for interview, vox pop, and/or survey questions

· potential client(s) for display advertisements
· timeframes for researching, drafting, editing, and producing
· key milestone dates.
· Identify required resources such as data, statistics, survey findings, background information, case studies, graphics, photographs and other illustrations, key stakeholders, and experts.
· Outline the content of the main text, and provide a sample extract to indicate the intended style. 
· Outline the content of supporting texts, including sidebars, case studies, or backgrounders. 
Assessment schedule: Media Studies 91494 Doing the groundwork

	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student produces a design for a magazine spread that satisfies the requirements of the given brief on an issue agreed with the teacher. 
In producing their design, the student completes the requisite concept, treatment, and pre-production activities:
· Concept: The student outlines the focus and angle of the spread, target audience, purpose, publication, topic/subject, content of main and supporting texts, and practical details to be addressed. 

· Treatment: The student explains how they intend to realise their concept using conventions of the medium and genre and appropriate media technology. 
For example, the student: 
· describes in some detail the content and styles that they have chosen
· describes narrative structures/style, vocabulary, tone, formality, use of emotive language and language devices such as imagery, parallel constructions, repetition for effect, voice (first or third person), technical jargon and/or slang
· supports their description with brief examples of the intended writing style and/or draft text outlines. 

The student also describes some specific page design and layout features, for example:

· font families, point size and typefaces, kerning and leading, colours, columns and text boxes, illustrations, and other supporting elements such as photographs, cartoons, diagrams, sidebars, pull quotes, graphics, infographics, or graphs. 
The student uses annotated page dummies to show the planned location of the various elements in the spread.

· Pre-production activities: The student identifies key activities that will need to be carried out/completed before the design concept can be realised.
The student’s design choices meet the requirements of the brief. The spread is realistically achievable as designed.

The student’s proposed design will not breach ethical or legal requirements relating to copyright, privacy, denigration or defamation, accuracy, balance, and fairness. 
The student’s completed design shows evidence of reflection and/or refinement in their visual diary and planning materials.
The examples above relate to only part of what is required, and are just indicative.
	The student produces a convincing design for a magazine spread that satisfies the requirements of the given brief on an issue agreed with the teacher. 

In producing their design, the student completes the requisite concept, treatment, and pre-production activities.

· Concept: The student outlines the focus and angle of the spread, target audience, purpose, publication, topic/subject, content of main and supporting texts, and practical details to be addressed. 

· Treatment: The student explains how they intend to realise their concept by deliberately selecting and using conventions of the medium and genre and appropriate media technology to engage the reader. 

For example, the student: 

· discusses in detail the deliberate choices that they have made re content and styles

· discusses narrative structures/style, vocabulary, tone, formality, use of emotive language and language devices such as imagery, parallel constructions, repetition for effect, voice (first or third person), technical jargon and/or slang in terms of deliberate design choices that will engage the reader
· supports their discussion with brief examples of the intended writing style and/or draft text outlines. 

The student also describes some specific page design and layout features, for example:

· font families, point size and typefaces, kerning and leading, colours, columns and text boxes, illustrations, and other supporting elements such as photographs, cartoons, diagrams, sidebars, pull quotes, graphics, infographics, or graphs. 

The student uses detailed, annotated page dummies to show the planned location of the various elements in the spread. Elements are placed so as to ensure clear narrative flow.
· Pre-production activities: The student identifies key activities that will need to be carried out/completed before the design concept can be realised.

The student’s design choices meet the requirements of the brief. The spread is realistically achievable as designed.

The student’s proposed design will not breach ethical or legal requirements relating to copyright, privacy, denigration or defamation, accuracy, balance, and fairness. 

The student’s completed design shows evidence of reflection and/or refinement in their visual diary and planning materials.
The student’s concept, treatment, and pre-production activities taken as a whole demonstrate deliberate selection of design choices that will engage the target audience and produce a convincing magazine spread.
The examples above relate to only part of what is required, and are just indicative.
	The student produces a compelling design for a magazine spread that satisfies the requirements of the given brief on an issue agreed with the teacher. 

In producing their design, the student completes the requisite concept, treatment, and pre-production activities.

· Concept: The student outlines the focus and angle of the spread, target audience, purpose, publication, topic/subject, content of main and supporting texts, and practical details to be addressed. 

· Treatment: The student explains how they intend to realise their concept by effectively selecting and applying conventions of the medium and genre and appropriate media technology to command and capture their reader’s attention. 

For example, the student: 

· discusses in detail how they have deliberately made and will apply choices re content and styles, believing these design choices will command and capture the attention of their readers
· discusses and explains their choice of narrative structures/style, vocabulary, tone, formality, use of emotive language and language devices such as imagery, parallel constructions, repetition for effect, voice (first or third person), technical jargon and/or slang in terms of their suitability and effectiveness in the context
· supports their discussion with brief examples of the intended writing style and/or draft text outlines. 

The student also describes some specific page design and layout features, for example:

· font families, point size and typefaces, kerning and leading, colours, columns and text boxes, illustrations, and other supporting elements such as photographs, cartoons, diagrams, sidebars, pull quotes, graphics, infographics, or graphs. 

The student uses detailed, annotated page dummies to show the planned location of the various elements in the spread. Elements are placed so as to ensure clear narrative flow.

· Pre-production activities: The student identifies key activities that will need to be carried out/completed before the design concept can be realised.

The student’s design choices meet the requirements of the brief. The spread is realistically achievable as designed.

The student’s proposed design will not breach ethical or legal requirements relating to copyright, privacy, denigration or defamation, accuracy, balance, and fairness. 

The student’s completed design shows evidence of reflection and/or refinement in their visual diary and planning materials.
The student’s concept, treatment, and pre-production activities taken as a whole demonstrate deliberate, effective selection and application of design choices that will command and capture audience attention.
The examples above relate to only part of what is required, and are just indicative.



Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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