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Internal Assessment Resource

Media Studies Level 3 
	This resource supports assessment against:

Achievement Standard 91495

Produce a media product to meet the requirements of a brief

	Resource title: Covering the bases

	6 credits

	This resource:

· Clarifies the requirements of the Standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	January 2013
To support internal assessment from 2013

	Quality assurance status
	These materials have been quality assured by NZQA. NZQA Approved number A-A-01-2013-91495-01-6212

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.




Internal Assessment Resource 

Achievement Standard Media Studies 91495: Produce a media product to meet the requirements of a brief

Resource reference: Media Studies 3.6B
Resource title: Covering the bases
Credits: 6
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 91495. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the Standard and assessing students against it. 

Context/setting

This activity requires students to individually produce a magazine spread (three to four A4 pages or equivalent) to meet the requirements of a brief. 
You can adapt this activity to suit another media product, for example:
· a two-page tabloid newspaper spread

· an extended magazine-style radio show (60 minutes)

· a multiple screen website with audio/video items, graphics etc

· a layered narrative film (three minutes or longer) 
· a researched film documentary (four minutes or longer).
To assess a film product, see the companion internal assessment resource Media Studies 3.6A, My apologies to John Hughes. For other types of media product you will need to decide whether students should work individually or in groups, for example, a short film may suit a group of two to three students while a website may be more suited to individual work. Also you will need to ensure that, adapted for another product, the task offers comparable opportunities to use media technology and demonstrate control of the relevant conventions. 

It is recommended that you establish checkpoints at several stages in the production process.
Conditions 

Students will need up to 10 weeks of in-class and out-of-class time to complete this task. Adapt this timeframe to suit your students and situation.

This activity forms a natural sequel to the internal assessment resource Media Studies 3.5B, Doing the groundwork, for which students produce a design for a magazine spread. But it can equally well be used as a standalone assessed activity, in which case students must plan as well as produce their magazine spread.

The activity can also be used in conjunction with the internal assessment resource Media Studies 3.8B, Featured today, for which students produce a feature article. They can then use their feature article as the main text in their magazine spread.

Students will complete this task individually.

Resource requirements
· recording equipment

· computers and printers for internet access, desktop design, and printing

· cameras 
· image editing and desktop publishing software such as Photoshop, Gimp, InDesign, Quark Xpress, PagePlus X6 or CorelDraw
· scanner
· phones.
Additional information

The following resources may be useful:

Design

Golombisky, K. and Hagen, R. (2010). White Space is Not Your Enemy: A Beginner’s Guide to Communicating Visually through Graphic, Web and Multimedia Design. USA: Focal Press.

Feature article writing

Bleyer, W. (2005). How to Write Special Feature Articles. USA: Riverside Press. The ebook version of this book can be accessed at: http://www.gutenberg.org/files/15718/15718-h/15718-h.htm
General

The Poynter Institute (http://www.poynter.org/) provides a wide range of useful instructional materials on most aspects of journalism, including teaching resources. An on-site search of “feature article structures and styles” provides useful guidance, for example, about feature article writing.
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	Achievement
	Achievement with Merit
	Achievement with Excellence

	Produce a media product to meet the requirements of a brief.
	Produce a convincing media product to meet the requirements of a brief.
	Produce a compelling media product to meet the requirements of a brief.


Student instructions 
Introduction
This activity involves producing a magazine spread that includes a feature article. This spread must meet the requirements of a brief. 

Teacher note: Other possible print publications include a two-page tabloid newspaper insert or a multi-page public relations booklet.
Your starting point for this activity is the design you produced for assessment by Media Studies Achievement Standard 91494 (3.5), Produce a design for a media product that meets the requirements of a brief.

Teacher note: The brief needs to be adapted to suit your students and context.
This is an individual task. You have up to 10 weeks of in-class and out-of-class time to complete it. 

Teacher note: Adapt this timeframe to suit your students’ needs and context.

You will be assessed on how effectively you select and apply production technology and media conventions to create a unified spread that commands and captures audience attention.
Task
Produce a magazine spread as specified in the following brief.

See the attached Resource for further guidance.

Brief

Produce a magazine spread that includes a feature article for our school community magazine. 

Pages: Three to four (A4 or equivalent).

Subject: A significant social, environmental, cultural, ethical, moral, educational, economic, or technological issue of your choice.

Audience: Our wider school community.

Written content: One or more articles and shorter items, appropriate for the selected magazine. May include interviews, opinion, fact boxes etc. 

Visual content: Photos, graphics, and typographic elements appropriate for the selected subject and magazine. Advertisements, if appropriate.

Your spread will observe our magazine house style.

Ensure that any possible legal and ethical issues including copyright and permissions are addressed.

Teacher note: If necessary, adapt this brief and the following instructions to suit the selected media product.
These instructions assume that the task is used in conjunction with 3.5B. If you are using this task as a standalone activity you will need to modify the instructions accordingly.

As you go about the production activities, keep a daily record in a reflection log or visual diary. Record progress, reflections, and how your ideas and/or design change in response to research, opportunities, and challenges. 
Use appropriate production technology for each aspect of the work.
Develop content

Develop the content for your spread. This will involve selecting and applying conventions for feature article writing and conventions for visual media with equal weighting to create a unified magazine spread which commands and captures audience attention.
Teacher note: If this resource is being used in conjunction with internal assessment resource 3.8B, students can use the feature article they create for that purpose as the main text for this spread. 

· Carry out research and conduct interviews.
· Take suitable photographs and process them.
· Draft and refine your feature article. 
· Draft and refine other shorter text(s) such as sidebars containing key facts, case studies, opinions, or backgrounders 

· Create or source the visual elements you require such as graphics, infographics, cartoons or illustrations, charts, or diagrams and/or advertisements.

Layout

Using the content you have created, apply production technology to complete the layout of your spread: 
Organise text and graphic elements, taking care to ensure ease of navigation and narrative flow.
Select and apply media conventions relating to:

· feature articles and other written texts

· photographs and other graphical elements

· typography

· magazine page layout. 
Consider, for example, appeal to the eye, reading line and readability, use of balance and contrast, colour and white space, styles for headlines, captions, sidebars, and pull quotes.

Once you have completed your final draft, show it to several different potential readers for feedback.

Post-production

Complete a final edit and check.
Final submission

Submit your completed magazine spread to your teacher, together with your log and/or visual diary.
Resource
Feature article checklist
Check that:

· the completed article meets the requirements of the brief
· the headline identifies the focus
· the narrative structure and style suits your topic, purpose, target audience, and publication

· the angle and focus is sustained throughout the article
· the language, style, and narrative structure conventions of feature articles are observed.

In your article, consider including:

· facts and statistics that support your opinions or conclusions
· opinions from authorities and experts
· comments and excerpts from interviews

· anecdotes and case studies

· specific names, places, and dates.
Final editing checklist
· proofread all text content and check line breaks

· check all photos have been appropriately adjusted, cropped, placed, and captioned

· check alignments and consistency of spacing

· check all text styles have been applied consistently

· check all headers or footers and page numbers are correct and in place

· check nothing has dropped out/off/behind 

· check your spread meets the requirements of the brief and that it will print correctly.

Assessment schedule: Media Studies 91495 Covering the bases

	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student produces a magazine spread that satisfies the requirements of the given brief.

The student consistently uses production technology and media conventions to create a unified magazine spread including a feature article.

The spread includes a researched, written, and edited feature article that uses a recognised feature article narrative format, and a range of other texts such as supporting shorter articles, sidebars, captions etc. 

Visual elements may include photographs and/or illustrations, colour, graphics, charts, and tables. 

The layout uses conventions of print publication design such as alignments, rule of thirds, S and Z curves etc.

The student’s spread does not breach ethical or legal requirements.

The spread displays depth of research and balance in its content, and is written, designed, and laid out in a manner that is consistent and controlled.
For example:

The writing shows evidence of research and is mostly fluent showing a generally consistent level of control. 

The images in the spread are thematic and contribute to the article.

The layout of the magazine spread, including typography, captions etc is generally consistently controlled.

The completed magazine spread is a unified piece and will have interest for the target audience.

The examples above relate to only part of what is required, and are just indicative.
	The student produces a convincing magazine spread that satisfies the requirements of the given brief.

The student deliberately selects and consistently applies production technology and media conventions to engage their audience.

The spread includes a well researched, written, and edited feature article that effectively uses a recognised feature article narrative format, and a range of other texts such as supporting shorter articles, sidebars, captions etc. 

Visual elements may include photographs and/or illustrations, colour, graphics, charts, and tables. 

The layout deliberately uses a range of conventions of print publication design such as alignments, rule of thirds, S and Z curves etc.

The student’s spread does not breach ethical or legal requirements.

The magazine spread displays depth of research, balance, and analysis in its content.

The spread is written, designed, and laid out in a manner that is consistent and controlled, communicates its information and/or message clearly, uses the space effectively, and engages its target audience.
For example:

The writing shows analysis based on research and is consistently controlled and fluent.

The layout demonstrates deliberate control and manipulation of technology.

The completed magazine spread is a unified piece and will engage the target audience.
The examples above relate to only part of what is required, and are just indicative.
	The student produces a compelling magazine spread that satisfies the requirements of the given brief.

The student deliberately selects and effectively applies production technology and media conventions to command and capture audience attention.

The spread includes a thoroughly researched, written, and edited feature article that uses a recognised feature article narrative format, and a range of other texts such as supporting shorter articles, sidebars, captions etc.

Visual elements may include photographs and/or illustrations, colour, graphics, charts, and tables. 

The layout deliberately and effectively uses a range of conventions of print publication design such as alignments, rule of thirds, S and Z curves etc.

The student’s spread does not breach ethical or legal requirements. 

The magazine spread displays breadth and depth of research, balance, and insightful analysis in its content.

The spread is written, designed, and laid out in a manner that is consistent and controlled, communicates its information and/or message clearly and with impact, uses the space effectively, engages its target audience and commands and captures their attention, and is compelling.

For example:

The written texts demonstrate a high level of control. The text and the visuals work well together to create a unified, professional looking product.

The layout communicates meaning with impact. The images show deliberate and effective selection and manipulation, are thematic, and effectively contribute meaning and visual appeal to the article. 

The completed magazine spread is a unified piece that will command and capture the attention of the target audience.

The examples above relate to only part of what is required, and are just indicative.




Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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