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Internal Assessment Resource

Media Studies Level 2

	This resource supports assessment against:

Achievement Standard 91254 version 2
Demonstrate understanding of an ethical issue in the media

	Resource title: And now a word from our sponsors...

	3 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2015 Version 2

To support internal assessment from 2015

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number: A-A-02-2015-91254-02-5617

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.
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Achievement Standard Media Studies 91254: Demonstrate understanding of an ethical issue in the media

Resource reference: Media Studies 2.7A v2
Resource title: And now a word from our sponsors...
Credits: 3
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be familiar with the outcome being assessed by Achievement Standard Media Studies 91254. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

This assessment activity requires students to research and write a script for a documentary that investigates the ethical issue of sponsorship and/or product placement in music videos.
Students are not required to storyboard, plan, shoot, or edit the documentary as part of this assessment activity. Because the students’ scripts are not intended for production, this gives students the freedom to be creative, for example, a quote from a celebrity musician.

Students will be assessed on how their script:

· describes in detail features of the ethical issue 

· describes in detail its relevant context 

· provides reasons for how and/or why the issue exists

· describes in detail and provides reasoned explanations for different points of view on the issue

· describes and provides reasoned explanations for the effect of the issue on media producers

· provides conclusions about likely consequences of the issue for media producers.

Before beginning this activity, provide opportunities for the students to explore some ethical issues in the media and the codes and conventions of documentaries, for example, narrator/presenter, archival footage, and vox pops. This may be through a genre study, close reading or other classroom teaching.

Conditions

Students will work individually to complete this activity. 

It is expected that students will have approximately four weeks of in-class and out-of-class time – three weeks for research and one week to write the script. Most of the work could be completed in out-of-class time.

Teachers will need to schedule at least one progress checkpoint during this activity. 

Resource requirements

Students may require access to:

· AV/DVD equipment

· audio equipment

· the internet

· the library

· copies of print texts.

Additional information

You will also need to provide students with information about the codes and conventions of documentary film making (if this is not covered previously).

See http://documentarysite.com for more information. Note that this site uses terms that may not be familiar to New Zealand students. 
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	Achievement 
	Achievement with Merit
	Achievement with Excellence

	Demonstrate understanding of an ethical issue in the media.
	Demonstrate in-depth understanding of an ethical issue in the media.
	Demonstrate critical understanding of an ethical issue in the media.


Student instructions

Introduction

In this assessment activity you will demonstrate understanding of an ethical issue in the media. You will write a script for a television documentary that explores the ethical issue of sponsorship and/or product placement in music videos.

Teacher note: This assessment activity can be easily adapted by selecting a different ethical issue, for example, alcohol promotion in movies or violence in video games.

You will need to present different viewpoints on the issue, and make conclusions about the positive or negative implications of the issue for media producers.

Your final script should be about 10 minutes long if read out loud. 

You will not be required to produce the documentary as part of this assessment activity. This means that you may be creative with your use of quotes and excerpts from other media sources, for example, including a quote from a celebrity musician.

This is an individual assessment activity. 

You will have in-class and out-of-class time to complete it. You are expected to complete most of your research and writing in out-of-class time.

Your teacher will specify a due date.

You will be assessed on your ability to:

· describe in detail the ethical issue and its relevant context

· provide reasons for how and/or why the issue exists

· describe and provide reasons for different points of view about the issue

· provide conclusions about likely consequences of the issue for media producers.

Task

There are several stages involved in completing this activity. See Resource A for further guidance that may assist you.

Research 

Find examples of music videos that feature sponsorship and/or product placement.

Collect 6–10 resources (for example, articles, audio commentary, video clips) that discuss the impact of sponsorship and/or product placement in music videos. 
Teacher note: You may wish to broaden this activity and allow students to choose from a range of media texts, for example, sponsorship and/or product placement in music videos, films, television programs, or video games. Teachers may decide to provide students with a range of materials from which they might review and select appropriate supporting evidence for their response.

For each resource, note the key facts and quotes. You will use these as evidence in your documentary script.
Draw conclusions about the effect of this ethical issue on media producers. 

Script

Create a documentary script that presents the evidence you collected in your research and your conclusions about the ethics of product placement. 

Your script must include a presenter or narrator and expert commentary. It could also include vox pops and use of archival footage.

See Resource B for an example of a format you might use. The example illustrates many of the issues you might encounter.

Resource A: Further guidance

Research

Make a reference list of the resources you use. For information about referencing, see http://ncea.tki.org.nz/Resources-for-non-aligned-standards/Social-Sciences/Media-studies/Level-3-Media-studies-existing.

You will need to allow approximately three weeks for this research. 

Script 
Here is a process that you might use:

· Divide your page into two columns titled Visual and Audio: 

· The Visual column will describe the visual components of your documentary. Examples include the presenter, location, archival footage, stills, titles

· The Audio column will describe the audio components of your documentary. Examples include the scripted words of the presenter, music, sound effects, expert quotes, vox pops. 

· A presenter or narrator provides continuity, presents the information to the audience, and is impartial to the ethical issue. The presenter/narrator will need to provide detail by linking individual viewpoints to the issue and summarising your conclusions about the likely consequences.
· Expert commentary includes, for example, panel discussions, studio guests or interviews with people who have knowledge or skills in the topic that make them ‘expert’.
· Vox pops (the voice of the people) are brief personal opinions and include, for example, quotes from interviews or a survey such as audience reaction to how noticeable placement of a specific brand or product was in scenes from a particular film.

· Archival footage may include such things as old news, film, documentary, current affairs or media analysis footage (e.g. Mediawatch, The Gruen Transfer) or stills from other media sources.

See Resource B for an example script.
Note: The audio and visual elements of your script are not assessed.
You will need to allow approximately one week for drafting and crafting this script.

Resource B: Sample layout of documentary script

Please note: The example below is not a requirement of the standard but a partial extract from an example of how evidence could be presented for this assessment activity.

	Visual components
	Audio components

	MS of presenter at news desk

Title bar: John Smith 
	“Good evening and welcome to Media Matters, I’m your host, John Smith. Today, audiences have more opportunity to not see advertisements when watching Television – OnDemand, Digital Video Recorders like MY Sky and TiVo, and even watching shows on DVD. But this only means advertisers are becoming more creative in getting their commercial messages to audiences by invading the television shows.

	Clip from “The Persuaders” timecode: 30:45 – 32:04

- RICH FRANK, Fmr President, Walt Disney Studios
	“If I were starting Friends today, instead of it taking place in a coffee shop, a generic coffee shop, if you were Starbucks, wouldn't it be great to have them meet in a Starbucks? You would never have to mention cappuccino. It would just be there.”

	LS of presenter sitting on a sofa in a modern living room surrounded by middle class NZ family who don’t perceive his presence.
	“How ethical is this intrusion of commercial messages into our media entertainment?”

	MCU of person on the street #1
	“I don’t really notice it, eh?”

	MCU of person on the street #2
	“It’s annoying but you get to tune it out.”

	MCU of person on the street #3


	“OMG, now I know Robert Pattinson drinks Coke, that’s all I ever drink now.”

	MCU of person on the street #4


	“If I wanted to watch ads, I wouldn’t fast forward them.”


Assessment schedule: Media Studies 91254 And now a word from our sponsors…

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student demonstrates understanding of an ethical issue in the media. This means that in responding to this activity the student:

· researches examples of commercial sponsorship and/or product placement in music videos

· researches commentary from experts, the public and other sources about the effect of sponsorship and/or product placement in media texts

· writes a script for a documentary that describes significant features of the issue, such as:

· commercial considerations

· members of social/cultural groups
· sensitivity to prevailing tastes and standards in society
· social responsibility of media producers/organisations
· privacy
· fairness
· accuracy
· freedom of speech
· sexism/racism.
· describes in the script the context of the issue 
· describes in the script different points of view on the issue
· describes in the script the effect of the ethical issue on media producers
· supports their response with specific evidence. 
Ethical issue includes but is not limited to: 

· public access to information
· freedom of speech
· fairness, balance, accuracy
· censorship, self-censorship
· sexism, racism, violence
· sponsorship and product placement
· alcohol promotion
· matters of taste
· advertising, news, entertainment, 
· protection of children, propaganda, privacy and the right to know etc.
	The student demonstrates in-depth understanding of an ethical issue in the media. This means that in responding to this activity the student:

· researches examples of commercial sponsorship and/or product placement in music videos

· researches commentary from experts, the public and other sources about the effect of sponsorship and/or product placement in media texts

· writes a script for a documentary that describes significant features of the issue, such as:

· commercial considerations

· members of social/cultural groups
· sensitivity to prevailing tastes and standards in society
· social responsibility of media producers/organisations
· privacy
· fairness
· accuracy
· freedom of speech
· sexism/racism.
· describes in the script the context of the issue 
· gives reasoned explanations for how and/or why the issue exists
· describes and gives reasoned explanations in the script for different points of view on the issue
· describes and gives reasoned explanations in the script for the effect of the ethical issue on media producers
· supports their response with specific evidence. 
Ethical issue includes but is not limited to: 

· public access to information
· freedom of speech
· fairness, balance, accuracy
· censorship, self-censorship
· sexism, racism, violence
· sponsorship and product placement
· alcohol promotion
· matters of taste
· advertising, news, entertainment, 
· protection of children, propaganda, privacy and the right to know etc. 
	The student demonstrates critical understanding of an ethical issue in the media. This means that in responding to this activity the student:

· researches examples of commercial sponsorship and/or product placement in music videos

· researches commentary from experts, the public and other sources about the effect of sponsorship and/or product placement in media texts

· writes a script for a documentary that describes significant features of the issue, such as:

· commercial considerations

· members of social/cultural groups
· sensitivity to prevailing tastes and standards in society
· social responsibility of media producers/organisations
· privacy
· fairness
· accuracy
· freedom of speech
· sexism/racism.
· describes in the script the context of the issue 
· gives reasoned explanations for how and/or why the issue exists
· describes and gives reasoned explanations in the script for different points of view on the issue
· describes and gives reasoned explanations in the script for the effect of the ethical issue on media producers
· examines the implications (likely consequences etc) of the issue for media producers
· supports their response with specific evidence. 
Ethical issue includes but is not limited to: 

· public access to information
· freedom of speech
· fairness, balance, accuracy
· censorship, self-censorship
· sexism, racism, violence
· sponsorship and product placement
· alcohol promotion
· matters of taste
· advertising, news, entertainment, 
· protection of children, propaganda, privacy and the right to know etc.
Implications are likely consequences and/or conclusions that can be drawn from evidence. These might include but are not limited to:

· establishing precedents of behaviour of media producers/organisations for the future

· changing ethical standards and practices within a media industry

· the perception and trust in media producers/organisations

· how media consumption can be affected by breaches of ethics. 


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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