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Internal Assessment Resource

Technology Level 1

	This resource supports assessment against:

Achievement Standard 91051 version 3
Demonstrate understanding of how different disciplines influence a technological development

	Resource title: Shout Out Loud

	4 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2015 Version 3

To support internal assessment from 2015

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number A-A-02-2015-91051-02-4651

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


	Internal Assessment Resource


Achievement Standard Technology 91051: Demonstrate understanding of how different disciplines influence a technological development

Resource reference: Technology 1.8B v3 
Resource title: Shout Out Loud
Credits: 4
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Technology 91051. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting 

Graphic design, advertising and the use of promotional products in marketing have all become big business in today’s consumer-driven society. Promotional products are usually designed to be marketed to a specific target group and to be produced in large numbers as cheaply as possible. They are often given away as “freebies”, prizes or to promote businesses or campaigns. They are usually sold at a low cost or a percentage of their sales may go towards a charity. Designers, manufacturers and clients will consider and plan ways in which to produce and market these as quickly and cheaply as possible. 

In this assessment activity students will present a report that demonstrates understanding of how knowledge and practices from a range of collaborating disciplines impact on a particular technological outcome.

The outcome focused on in this activity is a product that includes a promotional message, for example, the Glassons breast cancer t-shirts, the Airpoints fairy (http://twitter.com/airnzfairy), or sponsorship on sports equipment. 

Students will choose one promotional product example to analyse for their report.

Teacher note: You could use this activity in conjunction with introductory work for brief development required by Achievement Standard Technology 91044, Undertake brief development to address a need or opportunity. 
It is expected that in your teaching and learning programme prior to beginning this assessment activity, students will investigate the marketing and advertising strategies used in the development of promotional products. You need to provide students with the opportunity to explore the social, technological, and environmental influences on promotional products. This could include, for example:

· class discussion of the changes in marketing and advertising strategies used by a well-known company or charity, for example, Pepsi Cola or the Royal New Zealand Foundation for the Blind

· group analysis of a range of existing promotional products, for example, apparel, stationery, or confectionery. Groups could collate, record and share their findings/ideas with the class

· communication with a graphic designer or marketing manager to speak to the students about a particular campaign that has resulted in a specific promotional outcome. This could be in the form of a visiting speaker, Skype or teleconferencing, or emailed class questions. The person needs to be able to explain how the knowledge and practices from other disciplines influenced the outcome, the collaboration that took place and why this was necessary.

An example activity is provided in Teacher Resource A.

Conditions 

It is suggested that this activity take place over about two weeks of in- and out-of-class time.
Students will work individually to develop their report.

Resource requirements 

Students will require access to the Internet, a range of existing promotional products to analyse, and other related material.

Additional information

Select a technological development that you are able to access easily. Use your local community or the following resources to help you.

Your local IPENZ Futureintech facilitator may be able to help set up a visit from a suitable guest speaker: http://www.futureintech.org.nz. 

A Technology Online report may be helpful: http://technology.tki.org.nz/. For example, Wellington’s New Carter Observatory: http://technology.tki.org.nz/Case-Studies/Technologists-Practice-case-studies-Introduction/Hard-Materials/A-new-Carter.

The Technology Online explanatory paper, Characteristics of Technology clarifies and defines the discipline of technology, how it is characterised and described. It presents the component descriptor, the key ideas underpinning it, and illustrative examples of these from technology. This paper also suggests possible learning experiences: http://technology.tki.org.nz/Curriculum-Support/Explanatory-Papers/Nature-of-Technology/Characteristics-of-Technology.
Teacher Resource A
Teacher note: You could use or adapt this activity as part of your students’ prior teaching and learning programme.

Preparatory activity

Find an example of a promotional product and bring it to class. Working in small groups, discuss each product in terms of:  

· the target market 

· the message that is being communicated

· the choice of product to communicate the message 

· the effectiveness of this communication and its appropriateness for the target market

· the people involved and their role in the development of the promotional product, for example, the advertising agency, the graphic designer, the production team.
Reflect on the key characteristics needed for the development of a promotional product. 

Identify the essential aspects of a successful promotional product.

Summarise your findings and present them to the class in a blog or an oral presentation.

	Internal Assessment Resource


Achievement Standard Technology 91051: Demonstrate understanding of how different disciplines influence a technological development

Resource reference: Technology 1.8B v3 
Resource title: Shout Out Loud
Credits: 4

	Achievement
	Achievement with Merit
	Achievement with Excellence

	Demonstrate understanding of how different disciplines influence a technological development.
	Demonstrate in-depth understanding of how different disciplines influence a technological development.
	Demonstrate comprehensive understanding of how different disciplines influence a technological development.


Student instructions

Introduction 
This assessment activity requires you to conduct research into a technological development that includes a promotional message, and present a report that shows understanding of how knowledge and practice from a range of disciplines impact(ed) on the product. 

This is an individual activity.

You have two weeks of in-class and out-of-class time for this activity.
Teacher note: Adapt these details to suit your context.
Task

Planning

Select a specific campaign that has resulted in a product with a promotional message. Focus your report on this product.

This may be an example you used in class studies, or you may choose a new example.

Study the information you gathered in your class work and research, and select relevant material for your report.

Brainstorm key points for your report and organise your ideas and information.

Teacher note: You may wish to provide a planning resource to help students to structure their report.

Create your report

Create and present a report about the development of the product. 

Focus your report on the knowledge and practices from different disciplines (for example, science, psychology, marketing, ethics and management), the collaboration that occurred, and the impact that this had on the development of the product.

Make sure that your report:

· introduces the campaign and the product with a promotional message 

· identifies two or more disciplines that influence the development of the product

· explains the knowledge and practices drawn from different disciplines in the development of the product

· considers the role of the individuals associated with the different disciplines

· discusses the collaboration of people from the different disciplines during the technological development: how these people brought together different knowledge bases and practices 

· discusses the impact of knowledge, practices and collaboration on the development of the product.

You may produce your report in any appropriate format. Examples include a written report, a computer slide show, a brochure or a video.

Include photographs where relevant.

Assessment schedule: Technology 91051 Shout Out Loud

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student presents a report that demonstrates understanding of how different disciplines influenced the technological development of a product that includes a promotional message.

The student:

· identifies the key disciplines that contributed to the development of the product

· identifies the knowledge and practices drawn from the disciplines

· identifies how people from the disciplines worked together/collaborated during the technological development of the product

· describes the impact of knowledge, practices and collaboration on the technological development of the product.

For example (extracts from a report):

T-shirts with persuasive images or messages on them are often used to promote a product or a cause.

Before the t-shirts reach the shops for sale a number of different people are involved in their development, this could include the marketing manager, the graphic designer…
	The student presents a report that demonstrates in-depth understanding of how different disciplines influenced the technological development of a product that includes a promotional message.

The student:

· identifies the key disciplines that contributed to the development of the product

· identifies the knowledge and practices drawn from the disciplines

· identifies how people from the disciplines worked together/collaborated during the technological development of the product

· explains how knowledge, practices and collaboration impacted on the technological development of the product.
For example (extracts from a report):

T-shirts with persuasive images or messages on them are often used to promote a product or a cause.

Before the t-shirts reach the shops for sale a number of different people are involved in their development, this could include the marketing manager, the graphic designer… 
The t-shirt must communicate a desired theme so the cause or promotion will be as successful as possible and a profit can be made. The 2008 Glassons Breast Cancer Research Trust t-shirt campaign had a theme of “shake it for good” and therefore there was a shaking dog on one of the designs.

The graphic designer needs to have knowledge of computer software when they create images to be featured on a product. This is because they need to be able to bring the fashion designer’s idea to reality.

To promote the new range, Glassons worked with Publicis Mojo NZ to develop a television advertising campaign.

	The student presents a report that demonstrates comprehensive understanding of how different disciplines influenced the development of a product that includes a promotional message.

The student:

· identifies the key disciplines that contributed to the development of the product

· identifies the knowledge and practices drawn from the disciplines

· identifies how people from the disciplines worked together/collaborated during the technological development of the product
· discusses how knowledge, practices and collaboration interacted to impact on the development of the promotional product. 

For example (extracts from a report):

T-shirts with persuasive images or messages on them are often used to promote a product or a cause. Before the t-shirts reach the shops for sale a number of different people are involved in their development, this could include the marketing manager, the graphic designer…

The t-shirt must communicate a desired theme so the cause or promotion will be as successful as possible and a profit can be made.
Examples of promotional products are the breast cancer t-shirts sold by a major retailer in shopping malls. The t-shirts have different images or slogans on them to help raise awareness for breast cancer and part of the money from their sales will go towards the breast cancer charity. Many females look forward to this every year because not only are they supporting a worthwhile cause but they are getting a designer t-shirt for a fraction of the cost.
The 2008 Glassons Breast Cancer Research Trust t-shirt campaign had a theme of “shake it for good” and therefore there was a shaking dog on one of the designs.
The fashion designer uses their knowledge of current fashion trends and design to create an image that will appeal to this target audience and also comply with the ethical requirements of the Breast Cancer Research Trust.

The graphic designer needs to have knowledge of design, computer software and psychology when they create each fashion designer’s image and/or slogan to be featured on the t-shirt. This is important in relation to typography and colour because the image or slogan needs to be visible, and easy to read and understand in order to portray the message.

To promote the new range, Glassons worked with Publicis Mojo NZ to develop a television advertising campaign.


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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