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The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Context/setting:

This design project allows for students to work with established design drawing practices and procedures. Ideally students will investigate models studied in AS90515 ‘essential communications’ in greater depth and use this knowledge to investigate a number of appropriate new models. They will use these models as a source of motivation to inform the writing of a situation and a range of problems or briefs to solve.  It allows for the use of computer software if available and appropriate, but does not rely on Visual Art Departments having computers available to every student.

Conditions:

It is recommended that you begin with Activity AS90516 “Open Box of Ideas”, task two, then go on to complete all of Activity AS90515 “Essential Communication” (a TKI resource), then return to complete the rest of Activity  AS90516 “Open Box of Ideas or as an independent activity. It could also be an introduction to the External Achievement Standard AS90517.
This assessment will take place during teaching and homework time of approximately 9 weeks. There are 3 Tasks within this Assessment. 

Task 1: Practical Investigation – drawing techniques


4 weeks
Task 2: Investigating ideas and subject matter



1 week

Task 3: Generating, analysing and clarifying ideas


4 weeks

Resource requirements:
In order to complete this activity, students will need to have access to a range of Typographical Design and paper art resources. 
Suggested titles might include:

Process; A tomato project – Thames and Hudson

Pen and Mouse – Commercial Art and Digital Illustration

A History of Graphic Design by Phillips B. Meggs

Letterwork: Creative Letterforms in Graphic Design by Neuenschwander and Brody

Type in Motion: Innovations in digital graphics by Bellantoni and Woolman

Twentieth Century Type: Remix by Lewis Blackwell

Graphic Language of Neville Brody by Neville Brody

End of Print by David Carson

Visual Literacy by Richard Wilde

Trek: david carson.recent werk by David Carson

Buro Destruct – Die Gestalten Verlag

The Art of the Club Flyer

Type and Typography – Phil Baines and Andrew Haslam

No More Rules – Graphic Design and Post Modernism – Rick Poynor

Typo Graphics – the art and science of type design in context – Ivan Vartanian

How to Design Trademarks and Logos –Graphic Library Press

130 Alphabets and Other Signs – Thames and Hudson

International Corporate Identity – Wally Olins

Cross Cultural Design – Thames and Hudson

Designers Handbook of Logos and Symbols – RC Publications

Visual Literacy – Watson Guptill Publications
Fresh ideas in Letterhead and Business Card Design​ – Diana Martin

Letterwork – Phaidon

Logo Design 5 by Graphis Inc

Websites

www.dna.co.nz
www.designworks.co.nz
www.bravenewworld.co.nz
www.origindesign.co.nz
www.alternative.co.nz
www.eyework.co.nz
www.mediadesign.school.nz
www.boygirlboy.co.nz
Additional information:
It is recommended that teachers compile a list of local resources and web-sites to assist learners with this activity and review/revise the list regularly.

Explanatory Notes

1 This achievement standard is derived from The Arts in the New Zealand Curriculum, Learning Media, Ministry of Education, 2000; Level 8 strands, p. 81, Developing Practical Knowledge in the Visual Arts, Developing Ideas in the Visual Arts, and Communicating and Interpreting in the Visual Arts.
2 Evidence provided for assessment of this standard should inform the development and extension of work/ideas in 3.1, 3.3 and scholarship.

3 Processes refers to the use of particular techniques with tools, technologies and materials.

4 Procedures refers to the order and nature of steps taken in getting from the beginning to the end of the problem.

5 The term synthesise refers to the ability to bring together ideas and methods from different sources, to integrate them in the development of the student’s own work.

6 Evidence of the ability to generate, analyse and clarify ideas will be identified in a range of work within the selected field. 

7 Systematically means to reflect critically on the each step in the development of work. Information generated from this reflection will be used to inform and clarify ideas.

8 Clarifying ideas requires students to specify parameters for investigation, it does not imply that these ideas will be resolved

· This may involve different processes, procedures, materials and techniques, all of which can be understood as drawing.  This practice is dependent upon recognising and using drawing as a thinking and working process.

· Drawing is an ongoing decision-making process that enables a continuum to be established and maintained.  Aspects of drawing are also identifiable in finished work. 

· Design drawing may include research, analysis, recording, concept and visualisation, worksheets, roughs, mock-ups, models and evaluative notes, refinements and solutions in response to the brief or design situation.  Computer, digital and static photographic processes are evidence of drawing when used to plan, test and refine ideas.  For three-dimensional design, investigation of materials and techniques to understand their formal and expressive properties should also be considered as drawing.

· Design drawing should be used as central means of practical investigation. Where it is appropriate, students may include processes, procedures, methods and techniques from other art fields.

9 The drawing study should include work belonging to the cultural milieu and interests of the student and involve the study of work and ideas from recent and established practice. Where relevant, this evidence could also take account of the work of contemporary New Zealand designers and design solutions. 

10 Digital processes may be used as part of the drawing process.  Teachers and candidates may choose to combine traditional practice with other processes such as digital image-making.  Successful Visual Arts teaching programmes will ensure that candidates maintain control of the processes, both digital and traditional, used in the production of their work.

11 The evidence may be based on a design problem or situation, and must be related to established practice.
Note: Learning from established practice is the use and investigation of designers and design solutions in the context within which they are made to inform the students own work. The evidence will be critically edited, ordered and related to show the nature and order of steps taken.
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Extended Title: This Achievement Standard involves investigating ideas and methods relating to art and artworks in the context of the drawing study in design. It also involves using established drawing processes, procedures, materials and techniques appropriate to ideas and methods studied, and using drawing to generate, analyse and clarify ideas.
This assessment will take place during teaching and homework time of approximately 9 weeks. There are 3 Tasks within this Assessment.
Task 1: Establishing drawing techniques



4 weeks

Task 2: Investigating ideas and subject matter



1 week

Task 3: Generating, analysing and clarifying ideas


4 weeks
Task 1:
Establishing drawing techniques


4 weeks
Letter Word Text Grid – learning established drawing techniques

a) LETTER

Lesson: Typeface terminology/history of Typography

Take notes during the lesson and choose a number of typefaces to influence your ideas for the design of a new typeface.

Project: Type prototype – type is everywhere
· Develop a concept for a new font whose forms relate to a 9x9 square grid. Each box in the grid must be either ‘on’ or ‘off’.  You have no curves or true diagonals.  Choose one or two from the following letters: A, B, C, P. Represent the letter/s in capitals only. Draw your letterforms on a sheet of graph paper. Consider proportion, weight and structural features such as height of cross bars, how elements end, how to accommodate curves and diagonals within the grid of squares etc.  Give your typeface a name.
· Write a short paragraph on what has influenced your ideas for the design of your typeface.

You can also use examples from:

www.papress.com/thinkingwithtype/letter/few_fonts.htm
· Class critique: a facilitated class discussion where all work is presented and progress towards the goal is discussed.
b) WORD

Word compositions – reflecting meaning

· Choose a word from the list below. Arrange the word in a 150x150 mm square to express its meaning. You may vary the size, spacing, placement, and orientation of the letters. You may execute your project by tracing letters, cutting and pasting photocopied letters, using a computer or any combination of these methods. Consider the entire space of the square.

Addition

Repetition
Disruption

Expansion

Elimination

· Your art diary needs to reflect your process. All ideas must be present for assessment. Complete at least 4 hand drawn thumbnails or ‘roughs’, 2 cut and paste ideas and at least 2 computer generated developments of your initial ideas.

· Class critique – you can adjust your design in relation to feedback in class
· Using your word, make it into the identity of a business or organization (café, theatre, and store). Apply your identity to an object (t-shirt, mug, van or building). Represent your object within an 8cm square.

c) TEXT
Teacher will show examples of Design that use the following: Line spacing, tracking, stacked type, hierarchy and alignment

· Within a 150 x 150mm square, compose the text provided below in a manner that expresses its meaning.  Avoid variations in alignment, leading, line length, orientation and spacing. Avoid variations in weight or size.  You may break up the paragraphs into smaller elements and distribute them within the square. Be sure to have a concept in mind as you work.  Copy and paste the text from the word document provided and adjust the margins in your text boxes.

USE THIS TEXT

Print situates words in space more relentlessly than 

writing ever did. Writing moves words from the sound 

world to a world of visual space, but print locks words

into position in this space. Control of position is every

thing in print. Printed text look machine made, as they

are. In handwriting, control of space tends to be 

ornamental, ornate, as in calligraphy.

d) GRID
Teacher will show examples of Design using the grid – single column grid, multi column, horizontal anchor and modular grid.
· A typographic grid organises text and images across the pages of a document. A grid can consist of s single column framed by margins, or it may have multiple columns. When you design a grid, you typically begin with vertical divisions (columns) and then add horizontal divisions.
Project: Grid

Create a new document of a grid with 5mm margins all around and 4 vertical columns each with 5mm gutters. When yours appears on the screen use guidelines to divide the grid again horizontally.
e) Arrange the text below on the grid. Create 2 different designs on 2 different pages, all using the same underlying grid.

Sketch your ideas first in thumbnail form for each of the 2 ideas, and then develop those ideas on the computer. Do 1 layout using 8 point only and one that introduces an additional size of type. Copy and paste the text from word document provided and adjust the margins in your text boxes.

USE THIS TEXT

Common Typographic Diseases

Various forms of dysfunction appear among populations exposed to typography for long periods of time. Listed here are a number of frequently observed afflictions

TYPOPHILLA

An excessive attachment to and fascination with the shape of letters, often to the exclusion of other interests and object choices. Typophilliacs usually die penniless and alone.

TYPOPHOBIA

The irrational dislike of letterforms often marked by a preference for icons, dingbats and –in fatal cases – bullet points. The fears of the typophobe can often be quieted (but not cured) by steady doses of Helvetica and Times Roman.
TYPOCHONDRIA

A persistent anxiety that one has selected the wrong typeface. This condition is often paired with okd (optical kerning disorder), the need to constantly adjust and readjust the spaces between the letters.

Outcome: 1x A3 page of letterforms, 1x A3 page of word compositions, 1x A3 page of text arrangements, 1x A3 page of gird layouts

Task 2:
Investigating ideas and subject matter

1 week
Your teacher will present a slide show of Design Folio Exemplars.

Writing the situation:  investigation of subject matter

a) You are to write a situation/brief which will enable you to generate, analyse and clarify ideas for a Logo design for Achievement Standard 3.2 (AS90516) and then continue with a range of briefs for your folio for Achievement Standard 3.3 (AS90517) 

Below are some examples of the types of situation which will enable you to formulate challenging and achievable situations.

A SOCIAL/ENVIRONMENTAL ISSUE

For example:

· Protection of sand dunes/erosion

· Literacy

· Litter

· Poverty

· Global Warming

· Disability
· Depression
· Pollution

· Women’s, children’s rights or minority groups rights

PROMOTION OF AN EVENT

For example:

· Concert

· Sports tournament

· Exhibition

· Film Festival

A COMPANY

For example:

· Toy manufacturer

· University courses

· Clothing design

· Ski/snowboard instructing

· Outdoor activity centre or camp site
· Interior/graphic/landscape/industrial design group

b) Generate a number of possible options to research. Gather together a range of clippings and inspirational research around your topics. Complete this in the form of a visual and written mind map on an A3 page.
c) Writing your situation

You will need to determine the specific name of the organisation, who is going to fund the research and you may need to determine exactly how and where your chosen organisation operates from and what their aims and objectives are.
Key ingredients common to most good design situations

· Brief/Situation is challenging

· Brief/situation is achievable and accessible
· Provides a variety  of design activities

· Relevant to contemporary design

· Systematic, in-depth approach

· Excellent presentation

· Your chosen situation will have a ‘client’ and a ‘target market’.  The ‘client’ has presented you with a design problem to solve. Your target market is the exact type of person who will be the consumer or customer.  If your designs do not reach this target market then you will have failed your mission to communicate a message.  Every element in your design solution gives a message to the viewer and appeals on different levels to the viewer.

To define your target market specify:

Age, ethnicity, income bracket, family makeup, tastes and attitude of your target market. This can take the form of a mind map.

Outcome: 1x A3 page identifying design situation and potential briefs (Task 3 A)
1x A3 page of resource material (Task 3B)

1x A3 page defining target market (Task 3C)

Task 3:
Practical Investigation – generating, analysing and clarifying ideas







 4 weeks

Generating ideas for Logo design

Generate – consider or contribute own response, brainstorm, collect ideas or information, gather visual ideas through drawing.

Brief: Design a logo to appropriately represent your situation. It must appeal to your target market. The logo design does not need to be completely finished, but you must generate, analyse and clarify a range of ideas based on established practice.

Size: It must work at various sizes

Colour: Your choice
To feature: The name of your company, event or situation. It can include a symbol.

a) Concept Generation 
Complete at least 1 x A3 page of drawing to show the visual investigation of your situation/subject. At least 2 different media must be used. It is strongly recommended that you include photographs of subject matter.

Use the ideas generated in Task 2 as a starting point for treatment of your imagery.

Your page could contain:

· Marks and/or textures
· Photographs (print, digital manipulations, photocopies)

· Drawing in wet and dry media

· Cut and past type experiments

b) Developing your ideas
Consider the range of ideas you have generated. Which ideas could work as a logo? Which ideas have potential? Brainstorm possibilities using visuals. Fill an A3 page trying out some ideas, using a range of media and techniques that are appropriate to your design models.
c) Analysing and extending your ideas
Choose the most successful Logo ideas to develop. You should be developing at least 6 ideas. Your logo must reflect the values of your company and therefore be informative to the viewer. 

Work with simplifying your drawing into positive and negative forms. If doing a logotype the spacing of the letters is very important. Stick to a simple typeface but do something interesting with the shapes of the letters using the skills learned in Task 1.

d) Clarifying your ideas

Select the TWO most successful ideas.  Recreate these designs digitally using appropriate software. (Photoshop, Illustrator, Corel Draw).  Use the tools available to explore a range of alternative variations for these designs.  You should consider:

· Tone, colour, graduations

· Positive / negative balance

· Text / image relationships

· Effects (Emboss, stroke, drop shadow)

You test the effectiveness of your designs by placing them in ‘real world’ contexts such as letterhead, vehicle graphics, shop frontage etc.

Outcome:
1x A3 page of concept generation
1x A3 page of developmental drawing

1x A3 page of analysis and extension

4x A4 prints of digital clarification

Assessment schedule: VisArts/3/2_C2 - Open Box of Ideas
	Evidence
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Task One:

1x A3 page of letterforms            1x A3 page of word compositions                         1x A3 page of text arrangements                        1x A3 page of gird layouts

Task Two:

1x A3 page identifying design situation and potential briefs 

1x A3 page of resource material

1x A3 page defining target market 

Task Three:

1x A3 page of concept generation

1x A3 page of developmental drawing

1x A3 page of analysis and extension

4x A4 prints of digital clarification


	· Investigates ideas and methods that are used to inform the drawing study in design.
	· Investigates ideas and methods to provide options for development to inform the drawing study for design.


	· Analyses and evaluates ideas and methods to identify and clarify specific options in a drawing study for design.

	
	· Uses established design processes, procedures, materials and techniques that are appropriate to ideas and methods studied.
	· Uses established design processes, procedures, materials and techniques appropriate to ideas and methods studied to show understanding.

	· Uses knowledge of established design processes, procedures, materials and techniques to synthesise ideas and extend understanding.

	
	· Makes a series of design drawings to generate, analyse and clarify ideas.
	· Makes a series of design drawings to systematically generate, analyse and clarify ideas.
	· Makes a series of design drawings to systematically and purposefully generate, analyse and clarify ideas.


*It is expected that teachers adapting this schedule from the web will provide specific information of the evidence required for the assessment in accordance with the adapted activity. 





























































It is recommended that this activity be adapted and re-modified to meet the needs of the learner’s experiences, interests and resources.
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