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Internal Assessment Resource

Business Studies Level 2
	This resource supports assessment against:

Achievement Standard 90846 version 2
Conduct market research for a new or existing product

	Resource title: Market Research

	3 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	February 2015 Version 3

To support internal assessment from 2015

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number A-A-02-2015-90846-02-5413

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource

Achievement Standard Business Studies 90846: Conduct market research for a new or existing product 

Resource reference: Business Studies 2.4 v3
Resource title: Market Research
Credits: 3
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Business Studies 90846. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it. 

Context/setting 

This activity requires students to conduct market research for a new or existing product. 
Allow students to negotiate a product to research. Since the level 7 learning objectives are explored within the context of medium-size or large businesses, a product or service from a company of this size may be the most suitable for this activity. 

There may be an opportunity for students to help a local business meet a real business need through this activity.

Prior learning 

Students need multiple opportunities to:

· become familiar with the concepts and content of market research (as defined in the Learning objectives 7-1 section in the Teaching and Learning Guide for Business Studies on the TKI site)
· become familiar with Māori business concepts (as defined in the Learning objectives 7-1 section in the Teaching and Learning Guide for Business Studies on the TKI site)
· practise using a range of appropriate methods to present research data

· understand the link between the quantity and quality of data collected and the validity of the research results. 

Prior to starting this assessment task, you may provide students with guidance on strategies to provide sufficient evidence to meet the requirements of the standard. 

Provide guidance to students as they plan, design, and carry out their research. To achieve under the standard, students must:

· use secondary data in planning

· plan for the collection of sufficient and appropriate primary data of adequate quantity and quality. 

Conditions
Students may plan and conduct market research as a group, but they will evaluate and draw conclusions from the research individually and produce an individual report or presentation. Students will be assessed individually.
Resource requirements 
Students may require:

· Internet and library access for research

· software and equipment to help them create and present their report (for example, slide show software or video recording and editing equipment).

Additional information 

If possible, the assessment methods used should not interfere unduly with learning. This approach allows for a variety of teaching and learning experiences to be used as the basis for collecting assessment evidence and provides opportunities for key competencies to be woven into teaching programmes.
It may be possible for you to work with colleagues from other learning areas in supporting students in this task. For example, you could invite the statistics teacher to consult with students as they design their research project. 

Internal Assessment Resource

Achievement Standard Business Studies 90846: Conduct market research for a new or existing product 

Resource reference: Business Studies 2.4 v3
Resource title: Market Research
Credits: 3
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Conduct market research for a new or existing product. 
	Conduct in-depth market research for a new or existing product.
	Conduct comprehensive market research for a new or existing product.


Student instructions 
Introduction 

This assessment activity requires you to design, conduct, and present the findings of market research for a new or existing product, service, or brand. To do this you will: 

· select a product, service, or brand and determine an appropriate research aim

· plan and design market research based on your secondary research findings to achieve this aim

· collect and record sufficient primary data relevant to your aim 

· present this data using a range of appropriate methods 
· evaluate and draw conclusions from the research incorporating business knowledge.

You may plan and conduct market research as a group (or individually), but you will evaluate and draw conclusions from the research individually and present your findings individually.

At the conclusion of this activity, you will submit the primary data you collected.
You will be assessed on:

· your use of secondary data to plan and design research that meets your research aim

· the quality, relevance, and quantity of primary data you collect

· your use of a range of appropriate methods to present your data

· the depth and comprehensiveness of the discussion in your individual report or presentation.

Choose a presentation format that best meets your needs. For example, you might produce a written report or video presentation or deliver an oral presentation. Please ensure you have supporting documentation if you choose a presentation. 

Teacher note: Allow students to select a report or presentation format that best meets their needs.

You have <<teacher to insert time here>> hours of in- and out-of-class time to complete this assessment activity. 

Teacher note: Adapt the time allowed to meet the identified needs of your students.

Task

Plan and design research 

This is a group activity, but you should collect evidence for your portfolio individually. 

· Choose a product. You may select a good, brand, or service already on the market or make one up yourself. Either way, the chosen focus should be of interest to you and have a connection to your community. Confirm your choice with your teacher. 

Teacher note: Allow students to select a product of interest to them that is suitable for primary research. 

· Identify the aim of the market research. For example, you might want to investigate the market for a new product, improve the quality of an existing product, assess customer satisfaction, or discover what consumers think about a current or planned advertising campaign.

· Collect secondary data about your selected product and its competitors and market. You might access the product’s website, industry journals, a sales report, or government statistics, for example. Ask your teacher to recommend some relevant websites and other sources of information.

· Using this secondary data and your understanding of market research concepts, decide:

· whether you will collect quantitative or qualitative data

· what primary methods of research you will use (observations, questionnaires, focus groups, testing, interviews, or surveys, for example)

· the sampling method you will use (random, stratified, quota, or cluster, for example).
· Design appropriate research instruments, such as questionnaires or surveys. 

· Confirm with your teacher that your research plan and the research instruments you have designed will enable you to conduct valid research.

Teacher note: Ensure that students’ research plans and instruments will allow them to collect data of sufficient quality and quantity to permit valid research.

· As you work, write or otherwise record notes of your research process that you can use for presentation purposes. 
· Make notes on why you are conducting the research. Explain your reasons for selecting the data type, and the research and sampling methods you chose. 
· Also include the secondary data you based your research on. Your teacher will provide guidance on what you need and the level of detail required. 
· Make a list of your sources of information. 

Collect and record data 

This may be a group activity. 

· Collect and record primary data according to your research plan. 

· Confirm with your teacher that you have collected sufficient quality data to ensure the validity of the research.

Teacher note: Ensure that the quality and quantity of the primary data is sufficient to give students access to all levels of achievement under the standard.

· Update your portfolio with a complete record of the primary data collected. 

Present and evaluate the research

This is an individual activity. 

· Confirm the format of your report or presentation with your teacher.

· Compile a report or presentation in which you do the following: 

· Present the research data using two or more appropriate methods. Follow correct conventions such as titles, labels (data series and axes), and formulas and explain the significance of what you have found.

· Draw a conclusion from the research. It should clearly link to what your research has shown.

· Integrate relevant business knowledge to explain and support the conclusion.

· Integrate a Māori business concept (or concepts) to explain and support the conclusion, where relevant.
· Explain the strengths and/or weaknesses of the research process. 

· Explain how the strengths and/or weaknesses impact on the validity of the findings and conclusion. 

· Discuss at least two ways to improve the market research process.

· Submit your report or presentation to your teacher along with any accompanying evidence. If you deliver an oral presentation, you may be required to provide a copy of your script or presentation notes.

Assessment schedule: Business Studies 90846 Market Research
	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student has conducted market research for a new or existing product. The student will typically do this by: 

· identifying the aim of the research. For example:
“The aim of the research is to investigate the feasibility of Kreative Kids offering a summer holiday programme to complement its current after-school services.”
· planning and designing the research using some secondary data. For example:
“Internet research indicates that there are already two well-established holiday programmes in the area. These have both grown in size over the past two years. Furthermore, the Department of Labour (citing the OECD report Babies and Bosses) says that 75% of New Zealand mothers whose youngest child is in primary school are in employment. This suggests there may be demand for holiday programmes.

“Since those who use after-school care are a key target market for school holiday programmes, we decided to target the sampling method at existing customers of Kreative Kids. A questionnaire of 10–12 closed and open questions will be used. These questions will cover demographics (including client income), current holiday programme usage and customer satisfaction, expectations of future needs and wants, and popular activities.”
· collecting and recording sufficient primary data relevant to the aim of the research. For example:
The student has included the 18 returned questionnaires in their portfolio along with a summary tally sheet.

· presenting the data using a range of appropriate methods. For example:
The student has presented demographic information in a table and as a pie graph.

· drawing a conclusion from the research

· stating business knowledge relevant to the conclusion. For example:
“My research showed that the Kreative Kids holiday programme was a no go. It was not feasible because its competitors already offer the same service in the area.”
· stating a Māori business concept (or concepts) where relevant to the conclusion

· stating the strengths and/or weaknesses of the research. For example:
“My research method of choosing 30 random people to fill in the questionnaire was limited as there was not a range of potential users of the service questioned. Making it random meant that 4 people finished answering the questionnaire at question 2. However, a good thing was that I got them all in on time so I could process them.”
These descriptions relate to only part of what is required and are indicative only.
	The student has conducted in-depth market research for a new or existing product. The student will typically do this by:

· identifying the aim of the research

· planning and designing the research using some secondary data

· collecting and recording sufficient primary data relevant to the aim of the research

· presenting the data using a range of 
appropriate methods

· drawing a conclusion from the research

· including business knowledge relevant to the research to support the conclusion. For example:
“My research showed that the Kreative Kids holiday programme was a no go. It was not feasible because 60% of people said they 
were not interested in the proposed service. The local area already has two providers. This may be a situation where a similar service may be entering a saturated market. Two competitors (Active Kids and Kid Town) already offer similar services in the area and have achieved a high level of customer satisfaction: almost all of the people we surveyed who currently used a holiday programme said they were happy with their current provider.” 

The student would have included the data in the explanation to support the conclusion. This is describing the trends/results in the data.

· including a Māori business concept (or concepts) where relevant to support the conclusion

· providing reasoned explanations of the strengths and/or weaknesses of the research and how they impact on the validity of the findings/conclusions. For example:
“Using a sample this size allowed me to collect the questionnaires on time and process them quickly. 

“However, 4 of the 30 returned questionnaires were not completed fully. This is because the random nature of selecting people to answer the questions meant that some respondents are not in the market. This made it more difficult to draw conclusions on some survey questions. I thus had to rely on those who provided full answers.

“Some people commented that the questionnaire was easy to understand and answer. If this was the case, perhaps those who did not complete it fully simply ran out of time. My study was specifically sampling busy parents who use after-school care.” 

These descriptions relate to only part of what is required and are indicative only.
	The student has conducted comprehensive market research for a new or existing product. The student will typically do this by:

· identifying the aim of the research

· planning and designing the research using some secondary data

· collecting and recording sufficient primary data relevant to the aim of the research

· presenting the data using a range of appropriate methods

· drawing a conclusion from the research

· integrating business knowledge relevant to the research to support the conclusion. For example:
“My research showed that the Kreative Kids holiday programme was a no go. It was not feasible because 60% of people said they were not interested in the proposed service. Two competitors (Active Kids and Kid Town) already offer similar services in the area. My research showed that, despite there being a high need for holiday programmes in the area (80% of respondents used a similar service), most people were happy with their current provider. This level of customer satisfaction and the limited numbers of customers in a saturated market suggest that it would be difficult to penetrate this market.”
Also, the student would have integrated the data presented into the conclusion. This would include explaining the significance of the trends found with a forward focus.
· integrating a Māori business concept (or concepts) where relevant to support the conclusion

· discussing ways to improve the market research process. For example:
“A sample size would provide more data to work with. Perhaps we could also extend the research to having focus groups to explore the needs of the local community more fully. The method of distributing questionnaires could also be improved. I put the questionnaires into random letterboxes in the local area, and that meant some households did not have kids, so this wasn’t effective. I asked sensitive questions directly, and this may be why some questionnaires came back incomplete. It might be more effective to provide options using a scale when asking sensitive questions about the respondent’s income, cost of current services, and so on.

“I recommend that Kreative Kids conduct further research into the business feasibility of the proposed programme. With a deeper understanding of what people want in a holiday programme and what they like and dislike about the programme they currently use, we might find a unique selling point that would allow the proposed new service to gain a share of the market.” 

These descriptions relate to only part of what is required and are indicative only.


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
NZQA Approved
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