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Internal Assessment Resource

Media Studies Level 3

	This resource supports assessment against:

Achievement Standard 3.3A

Examine the media representation of an aspect of New Zealand culture or society

	Resource title: University Challenged

	3 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by 

Ministry of Education
	December 2012 

To support internal assessment from 2013

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number A-A-12-2012-91492-01-6207

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


 Internal Assessment Resource 
Achievement Standard Media Studies 91492: Demonstrate understanding of the media representation of an aspect of New Zealand culture or society
Resource reference: Media Studies 3.3A
Resource title: University Challenged

Credits: 3
Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 91492. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it. 

Context/setting 

This activity requires students to produce a digital essay that examines the media representation of students from the University of Canterbury and the University of Otago.

You could choose a different aspect to engage your students. If you change it, you will need to work out exactly how to apply the assessment to your chosen aspect and adapt student instructions and the assessment schedule, as necessary. 

Conditions 

This is an individual assessment activity that will take place over 3 weeks of in-class and out-of-class time.

Resource requirements 
Students will need access to computers and the Internet.

Additional information 

You will need to become familiar with the web-based tool suggested for students to use to create their digital essay, or use a different one that you prefer students to use.

Students will need to demonstrate their understanding of the media representation of university students in New Zealand society.
Internal Assessment Resource 
Achievement Standard Media Studies 91492: Demonstrate understanding of the media representation of an aspect of New Zealand culture or society
Resource reference: Media Studies 3.3A
Resource title: University Challenged

Credits: 3
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Demonstrate understanding of the media representation of an aspect of New Zealand culture or society.
	Demonstrate in-depth understanding of the media representation of an aspect of New Zealand culture or society.
	Demonstrate perceptive understanding of the media representation of an aspect of New Zealand culture or society.


Student instructions 
Introduction 
This assessment activity requires you to create a digital essay in which you demonstrate your understanding of how the students from Canterbury and Otago universities are represented in the media. 

Teacher note: Adapt this activity by substituting universities that are more relevant to your students and context, as necessary.

This is an individual activity.

You will have three weeks of in-class and out-of-class time to complete the activity. 

You will be assessed on the extent to which you explain, analyse and evaluate the wider effects on New Zealand culture/society of the media’s representation of these university students. 
Task
Explore the representation 

Explore a range of media texts that feature students from the University of Canterbury and the University of Otago. The media texts could be the universities’ own marketing products and/or articles or news reports about student activities at the two universities. 

Identify how students are represented in each text. You might like to consider the following questions to help you develop your ideas:

· What is the tone of the media text?

· What messages or values are suggested by the way the students have been represented?

· What is the purpose of the media text and how does this purpose relate to the representation of the students?

· What evidence is there of stereotyping or bias in the representation of the students?

· What information has been left out?

Identify and analyse any similarities or differences in the way students from the two universities have been represented in the media texts you have looked at.

Write your digital essay

Use the information you have gathered to create a digital essay that examines how the media have represented students from the two universities and how the wider representation of New Zealand university students affects or reflects New Zealand society or culture. 

Your digital essay should be about 800 words long and be supported by still and/or moving images and evidence from media texts.

Include a bibliography of any sources you used in your digital essay. 

Make sure you plan how you will order your text and images and:

· introduce each media representation

· explain and assess how and why each representation has been constructed 

· analyse how and/or why each representation affects or reflects New Zealand society or culture by exploring the wider media representation of New Zealand tertiary students

· draw conclusions about the wider significance of the media representation(s) for the students or wider New Zealand culture or society.

Teacher note: Students will need to negotiate with you the best way to present their digital essay. Prezi is one option (available at: http://prezi.com/), but you and/or your students may have an alternative method you would prefer.

Once you have completed and posted your digital essay, email the web link to your teacher.

Assessment schedule: Media Studies 91492 University Challenged 

	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student produces a digital essay that demonstrates their understanding of how students from Canterbury and Otago universities are represented, and reasons for these media representations.

The student describes how each student group is represented and how the representations are constructed.

The student explains why the media create these representations. They may, for example: discuss target audiences, and explain stereotypes for each university, comparing and/or contrasting the two universities’ stereotypical student(s) as represented in chosen media texts, and/or explaining any biases in media reporting or university marketing material. The student might compare and contrast viewpoints or material that has been included or omitted in marketing and/or other media reports.

The student supports their essay with specific evidence from at least two media products for each representation.
For example:
The Christchurch earthquakes have provided a new perspective on University of Canterbury students. The “Student Army” has developed a more accessible profile as students are shown en masse helping residents clean up silt. This suggests that these are people who have something positive to offer the wider community.


However, this contrasts with news reports that highlight the increase in vandalism and disorder by students on the streets around the university since the quake. There is a marked contrast between the “heroes” of the Student Army and the “villains” who are the drunken letterbox smashers. 
The examples above relate to only part of what is required, and are just indicative.

	The student produces a digital essay that demonstrates their in-depth understanding of how students from Canterbury and Otago universities are represented, reasons for these media representations, and their impact in shaping and/or reflecting the students.

The student describes how each student group is represented  and how the representations are constructed.

The student explains why the media create these representations. They may, for example: discuss target audiences, and explain stereotypes for each university, comparing and/or contrasting the two universities’ stereotypical student(s) as represented in chosen media texts, and/or explaining any biases in media reporting or university marketing material. The student might compare and contrast viewpoints or material that has been included or omitted in marketing and/or other media reports.

The student analyses the impact of the representation on the students and/or wider New Zealand culture/society, e.g. society attitudes towards/perceptions of the students.

The student’s analysis is coherent and considers different perspectives based on relevant evidence.

The student supports their essay with specific evidence from at least two media products for each representation.
For example:
The typical University of Canterbury student has a higher profile in the community than neighbouring Lincoln University students ... 

University of Canterbury students are known for their drinking and letterbox bashing. The “Undie 500” was notorious for the way students were publicised as applying their university learning to ensure a cheap car could get from Christchurch to Dunedin so they could party. 

The media reports highlight a similarity in reporting the actions of students from Canterbury and Dunedin universities. Even though it was Canterbury students who were visitors to Dunedin, news reports showed students from both universities creating havoc in public. 

This perspective on the students creates, in wider society, a sense of unease around the activities of students and reinforces the New Zealand bloke culture seen in beer ads and the activities of popular “blokes” such as Mark Ellis and Matthew Ridge.
The examples above relate to only part of what is required, and are just indicative.

	The student produces a digital essay that demonstrates their perceptive understanding of how students from Canterbury and Otago universities are represented, reasons for these media representations, their impact in shaping and/or reflecting the students, and wider significance of the media representation.

The student describes how each student group is represented and how the representations are constructed.

The student explains why the media create these representations. They may, for example: discuss target audiences, and explain stereotypes for each university, comparing and/or contrasting the two universities’ stereotypical student(s) as represented in chosen media texts, and/or explaining any biases in media reporting or university marketing material. The student might compare and contrast viewpoints or material that has been included or omitted in marketing and/or other media reports.

The student analyses the impact of the representation on the students and/or wider New Zealand culture/society, e.g. society attitudes towards/perceptions of the students.

The student evaluates the impact of the media representation of the students on New Zealand culture/society . 

The student’s analysis is coherent and considers different perspectives based on relevant evidence.

The student supports their essay with specific evidence from at least two media products for each representation.
For example:
The impact of the Christchurch earthquakes has been far reaching in terms of our perception of University of Canterbury students. 

The “Student Army” has moved the wider public’s perception of university students from drunken vandals who wreak havoc on the streets around the university to concerned citizens playing a vital part in the recovery of Christchurch. The university is capitalising on this new public appreciation, and the issue the university faces now is how to continue to capitalise on the positive media representations, and use this positive construction to create a brand that lasts. 

While the Christchurch earthquake has been characterised in the media as possibly “New Zealand’s darkest day”; it has provided an opportunity to re-brand the typical University of Canterbury student, by focusing on the heroic qualities these students offer the wider community. 

New promotional billboards show low angle shots of students holding a shovel with the words “U Can”, recalling for the wider New Zealand community the fact that university students are not just interested in taking from society but also in giving back.
The examples above relate to only part of what is required, and are just indicative.


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
NZQA Approved
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