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Internal Assessment Resource

Media Studies Level 3
	This resource supports assessment against:

Achievement Standard 91492
Demonstrate understanding of the media representation of an aspect of New Zealand culture or society

	Resource title: Do you see what we see?

	3 credits

	This resource:

· Clarifies the requirements of the Standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	December 2012

To support internal assessment from 2013

	Quality assurance status
	These materials have been quality assured by NZQA. NZQA Approved number A-A-12-2012-91492-01-6208

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.




Internal Assessment Resource 
Achievement Standard Media Studies 91492: Demonstrate understanding of the media representation of an aspect of New Zealand culture or society
Resource reference: Media Studies 3.3B

Resource title: Do you see what we see? 

Credits: 3 

Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Media Studies 91492. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the Standard and assessing students against it. 

Context/setting 

This activity requires students to create a multi-media presentation that examines the media representation of Kiwi identity. 

You could choose a different aspect to engage your students. If you change the focus, you will need to work out exactly how to apply the assessment activity to your chosen aspect and adapt the student instructions and assessment schedule, as necessary.
Conditions 

This individual assessment activity will take place over three weeks of in-class and out-of-class time.

Resource requirements 
Students will need access to computers and the Internet.

Additional information 

Teachers may find it useful to discuss aspects of research, such as developing a hypothesis, research methodologies and forming conclusions before the students begin their investigations.
You will need to become familiar with the web-based tools suggested in the Student Instructions for students to use to create their presentations, or use different ones that you prefer and are already familiar with.
Students may need to be reminded of copyright regulations.

Internal Assessment Resource 
Achievement Standard Media Studies 91492: Demonstrate understanding of the media representation of an aspect of New Zealand culture or society
Resource reference: Media Studies 3.3B

Resource title: Do you see what we see? 
Credits: 3 

	Achievement
	Achievement with Merit
	Achievement with Excellence

	Demonstrate understanding of the media representation of an aspect of New Zealand culture or society.


	Demonstrate in-depth understanding of the media representation of an aspect of New Zealand culture or society.
	Demonstrate perceptive understanding of the media representation of an aspect of New Zealand culture or society.


Student instructions 
Introduction 
This assessment activity requires you to create a multi-media presentation that demonstrates your understanding of the media representation of Kiwi identity in media texts such as advertisements, television programmes or films. 

This is an individual activity that you will complete in class and in your own time. 

You will have three weeks to complete the activity.

Teacher note: Adapt the time allowed and/or the aspect that students examine to suit your teaching or learning programme. You could allow students to choose their own aspect of representation of New Zealand culture or society to examine. In that case, students will need to negotiate their choice with you first to ensure that they choose an appropriate aspect.

You will be assessed on the extent to which you explain, analyse, and evaluate the media representation of Kiwi identity, including its impact in shaping this identity, and its wider significance for New Zealand culture or society.

Task 
Research your representation

Research the Internet and other resources to find media texts that promote a specific representation of Kiwi identity. Although you only need to refer to two texts to meet the Standard, you may find that three or more texts allows for greater opportunities to evaluate patterns in the media representation of your chosen aspect.

For example, two possible sources of advertising, television, and film are:

http://www.nzonscreen.com/
· http://www.nzedge.com/gallery/index.htm
Your teacher may suggest others.

Teacher note: Add and/or substitute websites that are more relevant to your students’ investigations.

Analyse the media texts to establish:

· the representation of Kiwi identity they create

· how they create it

· why they create it

· the impact of this representation in shaping Kiwi identity

· reasons for this impact

· the wider significance of the media representation for New Zealand culture or society

· specific examples to illustrate the points you make in your multi-media presentation.

Present your findings

Present your findings in a presentation that incorporates written text and examines how media represent Kiwi identity. Plan your content to form an introduction, a body of points examining the topic, and concluding points. Your written content needs to be approximately 800 words. Discuss the style of your presentation with your teacher to ensure that it is an appropriate format. Some possible presentation methods include:

· multi-media presentation – you can use a web-based tool such as http://www.vuvox.com/collage or choose your own

· PowerPoint presentation
· seminar presentation
· documentary
· written report
· a combination of styles.
In your presentation, consider how the Kiwi identity, constructed by the media texts, affects New Zealand society or culture.

In your presentation:

· consider one media representation of Kiwi identity

· consider at least one of:

· media coverage contributing to the construction

· placement of material in the text(s) 

· how the representation works across different media texts (cross-media presentation)

· stereotypes or biases that are created through the representation 

· viewpoints or materials that have been used or omitted in creating the representation.

· provide a balanced and considered evaluation of how media texts construct the representation of Kiwi identity 

· analyse the impact of the media representation in shaping and/or reflecting Kiwi identity (such as its values and culture)

· evaluate the wider significance of this representation for New Zealand culture or society

· refer to specific details of at least two media texts, and include visuals (moving and/or still images) and/or audio to support the points you make.
Assessment schedule: Media Studies 91492 Do you see what we see?

	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student produces a product that demonstrates their understanding of the representation of Kiwi identity, using examples from at least two media products/texts.

The student describes the representation of Kiwi identity the media create in the texts.

The student explains how the media have constructed the representation of Kiwi identity by discussing, for example, at least one of: coverage across the media, placement in the media, presentation across different media, stereotypes or biases, and the selection and/or omission of viewpoints or material. 

The student explains why media create the representation(s).

The student provides specific supporting evidence. 

For example:
The Air New Zealand ‘Crazy about Rugby’ safety video uses the common stereotype of all New Zealanders being rugby mad to put across the important information passengers need to know. The air hostess swoons into a seat and the old lady has a picture of a bare-chested Jonah Lomu with big red kisses on it, reinforcing the message that women think that All Black rugby players are hot.
The examples above relate to only part of what is required, and are just indicative.


	The student produces a product that demonstrates their in-depth understanding of the representation of Kiwi identity, using examples from at least two media products/texts.

The student describes the representation of Kiwi identity the media create in the texts.

The student explains how the media have constructed the representation of Kiwi identity by discussing, for example, at least one of: coverage across the media, placement in the media, presentation across different media, stereotypes or biases, and the selection and/or omission of viewpoints or material. 

The student explains why media create the representation(s) and analyses the impact of the media-constructed representation of Kiwi identity on New Zealand culture/society. 

The student provides specific supporting evidence. 

For example:
Air New Zealand safety videos rely on in-jokes, such as using Graham Henry to give the pilot safety message in ‘Crazy about Rugby’ and Richard Simmon’s sparkly koru design on his leotard, suggesting that Kiwis have a sense of humour and are not afraid to laugh at themselves or Kiwi icons. 

The producers of the safety videos would have to be careful to make sure that the in-jokes do not stop people from taking in the important messages the videos are meant to convey.
The examples above relate to only part of what is required, and are just indicative.


	The student produces a product that demonstrates their perceptive understanding of the representation of Kiwi identity, using examples from at least two media products/texts.

The student describes the representation of Kiwi identity the media create in the texts.

The student explains how the media have constructed the representation of Kiwi identity by discussing, for example, at least one of: coverage across the media, placement in the media, presentation across different media, stereotypes or biases, and the selection and/or omission of viewpoints or material. 

The student explains why media create the representation(s) and evaluates the impact of the media-constructed representation of Kiwi identity on New Zealand culture/society. 
The student provides specific supporting evidence. 

For example:
Airline safety videos pose particular challenges for media producers: they have to convey information that (a) most passengers have already heard many times, (b) needs to reassure nervous fliers, (c) is extremely unlikely to be needed.

The Air New Zealand videos address these challenges through the use of rugby as a metaphor. In this way, they turn routine message giving into fun presentations.
Importantly, this metaphor has to work for Kiwis and for international visitors, because both use Air New Zealand planes.
International visitors will find the videos reinforce their stereotype of New Zealanders as ‘crazy about rugby’. After all, it’s not only young men who are swooning in the presence of their heroes – old women are too. And it’s not just macho types; the gay steward is pretty keen too. (A related segment of one video was actually removed following a complaint.) But the producers of the videos also make it clear that Kiwis are not afraid to laugh at themselves. They do this by such means as the over-the-top delivery from Graham Henry and the steward, and the gag involving the elderly naked woman.
Kiwi viewers will react in different ways to how they are stereotyped. In fact, many Kiwis are not at all passionate about rugby. Passengers in this category will most likely enjoy the presentation just the same, because they accept that it is over-the-top.
The examples above relate to only part of what is required, and are just indicative.




Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.

NZQA Approved
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