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Internal Assessment Resource

Home Economics Level 3

	This resource supports assessment against:

Achievement Standard 91469
Investigate the influence of multinational food corporations on eating patterns in New Zealand 

	Resource title: What to eat

	5 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	December 2012

To support internal assessment from 2013

	Quality assurance status
	These materials have been quality assured by NZQA. 
NZQA Approved number A-A-12-2012-91469-01-6136

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.


Internal Assessment Resource 
Achievement Standard Home Economics 91469: Investigate the influence of multinational food corporations on eating patterns in New Zealand
Resource reference: Home Economics 3.4B
Resource title: What to eat
Credits: 5 

Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be very familiar with the outcome being assessed by Achievement Standard Home Economics 91469. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it. 

Teacher note: At the beginning of this unit of study, negotiate your choice of a multinational food corporation that is of particular interest to your students to study as preparation for this assessment activity.  

Context/setting 

Students will be assessed on the how they investigate the influence of multinational food corporation practices on eating patterns in New Zealand and draw conclusions that include possible consequences for the well-being of New Zealand society.

The analysis needs to be detailed and supported by evidence from the investigation.

Prior to beginning this assessment activity, provide students with opportunities to explore the following to ensure they have the knowledge and skills to complete the assessment activity.  

Students should:

· explore factors that influence eating patterns
· research a range of practices used by multinational food corporations to influence eating patterns
· explore possible consequences of those practices for the well-being of New Zealand society.
Conditions

Students may gather information as a class, in a small group, or individually, but they will write their report individually. 

It is suggested that students have at least 40 hours of teaching and learning before completing this assessment activity.

It is suggested that students have at least 10 hours of in-class and out-of-class time to complete this assessment activity. 

Adjust this time frame to suit the needs of your students.

Resource requirements 
Students will require access to:

· Internet and library access for investigation
· presentation software and equipment
Internal Assessment Resource 
Achievement Standard Home Economics 91469: Investigate the influence of multinational food corporations on eating patterns in New Zealand
Resource reference: Home economics 3.4B
Resource title: What to eat
Credits: 5
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Investigate the influence of multinational food corporations on eating patterns in New Zealand. 
	Investigate in depth the influence of multinational food corporations on eating patterns in New Zealand.
	Investigate comprehensively the influence of multinational food corporations on eating patterns in New Zealand.


Student instructions 
Introduction
This assessment activity requires you to write a report in which you investigate the practices used by multinational food corporations to influence eating patterns in New Zealand and the possible consequences of these for the well-being of New Zealand society.
You will be assessed on the depth and comprehensiveness of your investigation in your final report.
You may gather information as a class, in a small group, or individually, but you will create your report or presentation individually. 

Teacher note: Select or negotiate a final report format to meet the identified needs of your students. 

You will have <teacher to insert time and conditions here> hours of in-class and out-of-class time to complete this assessment activity.

Prerequisite activity

Choose a multinational corporation to use as the focus for this assessment.

Research the practices used by this multinational food corporation to influence eating patterns in New Zealand.

Your investigation should focus on finding evidence that shows: how the multinational food corporation influences New Zealanders’ attitudes, values and beliefs about food; how this in turn is affecting eating patterns; and the possible consequences of this for well-being.

Your investigation may include research from overseas, however in your analysis you will need to establish clear links between the practices investigated and eating patterns in New Zealand. 

See Resource 1 for a sample workflow.

Task 
Produce your report 

This task is to be done individually. 

In your report, comprehensively investigate how your chosen multinational food corporation’s practices have influenced eating patterns in New Zealand and the possible consequences for the well-being of New Zealand society by: 

· Outlining how the multinational food corporation has changed the eating patterns of New Zealanders. Include the practices you propose to analyse.
· Analysing a range of practices used by multinational food corporations to influence the eating patterns of New Zealanders. You should explain connections that exist between practices and factors that influence food choice (factors may include but are not limited to cost, convenience, nutritional value, variety, proximity, familiarity, accessibility, availability, portion size and sensory appeal).
· Analysing how each practice influences New Zealanders’ attitudes, values, beliefs, and knowledge about food and how this in turn informs or influences decisions made about food. You should consider the benefits and limitations of each practice for consumers and wider community.
· Drawing conclusions that include the possible consequences for the well-being of New Zealand society. You must relate your analysis of the practices to the consequences for well-being.
Submit your report or presentation as agreed with your teacher. You need to support your investigation with evidence from your research. Supporting evidence must be referenced as per the instructions provided by your teacher.

Resource 1
Sample workflow for investigating a nutritional issue

The following sample workflow is a guide to investigating multinational food corporation practices.
· Investigate past and present eating patterns in New Zealand.
· Brainstorm attitudes and values associated with eating patterns – why do we eat the food we do?
· Students carry out surveys, for example, interview a grandparent and a young adult to discover changes in eating patterns.

· Research factors considered when deciding what to eat – view relevant chapters from ‘Discussion Guide - Food Inc’ at: www.ecoliteracy.org/downloads/food-inc-discussion-guide.
· Gather information and evidence of a range of practices used by multinational food corporations that influence eating patterns of New Zealanders.
· Critically examine and evaluate the information gathered, considering its relevance, accuracy, fairness, impartiality and other factors.

· Use the information to discuss attitudes and values, beliefs associated with the practice and challenge assumptions related to it. Formulate answers to the following questions:

· How does the practice influence shoppers’ attitudes, values, beliefs, and knowledge about food and the decisions they make? 

· Consider the benefits and limitations of each practice for New Zealanders.
· What are the implications for well-being? Possible consequences could include but not limited to: loss of cooking skills; nutritional disorders; food consumed in isolation rather than as a shared experience; loss of control, unconsciously surrendering the knowledge of where our food comes from, for example, how the animal is treated, processed, transported etc.
· Draw a conclusion about the power and influence of multinational food corporations on food choices and eating patterns in New Zealand.

Resource 2: 
Multinational food corporation practices to consider 

Possible changes to eating patterns as a result of multinational food corporation practices could include, but are not limited to: 

· creating a need for a food where no need previously existed
· marketing

· marketing to children

· sponsorship

· predictability (consumer knows exactly what they are getting)

· rebranding

· relieving guilt.
Assessment schedule: Home Economics 91469 What to eat
	Evidence/Judgements for Achievement 
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student has investigated the influence of multinational food corporations on eating patterns in New Zealand.
The student has:
· explained factors that influence eating patterns

· presented information on a range of practices used by multinational food corporations to influence eating patterns

· explained how the practices used by multinational food corporations influence eating patterns in New Zealand.

For example:  (Rebranding)
Multinational fast food companies such as McDonalds are extremely good at anticipating the mood and trends of its customers. Therefore, they tend to always draw attention to the parts of its business that address this trend. An example of this is when we start to care about our weight – they give us weight-watching options by collaborating with Weight Watchers (appealing to women) so women can eat guilt free with their children. “People had a greater chance of losing weight and keeping it off when they did not deprive themselves of every indulgence”, said spokesman Chris Stirk in the Sydney Morning Herald (Weight Watchers does deal with McDonald's | Stuff.co.nz 18/07/11). 
This is just a marketing ploy to sell more burgers and fries.
The examples above relate to only part of what is required, and are just indicative.

	The student investigated, in depth, the influence of multinational food corporations on eating patterns in New Zealand

The student has:
· analysed practices used by multinational food corporations and linked these to changes in eating patterns in New Zealand. 

For example:  (Rebranding)

Multinational fast food companies such as McDonalds are extremely good at anticipating the mood and trends of its customers. One of their methods is to entice new demographics to purchase their food, for example, enticing women to take their families into McDonalds while still been able to follow the Weight Watchers plan. McDonalds pretend they care about your weight gain and are offering support by including menu items that can be included as part of your day’s points. You can continue to eat at their restaurant guilt free with your children. This is backed by Weight Watchers, whose spokesperson said “People had a greater chance of losing weight and keeping it off when they did not deprive themselves of every indulgence” (Weight Watchers Does Deal with McDonald's | Stuff.co.nz 18/07/11). McDonalds come across as being noble putting the customers’ needs in front of their own; however, this is not the case. It just a marketing ploy to sell more burgers and fries. From previous experience they know this will increase sales (in 2004 sales increased with the introduction of Deli Choices) otherwise they would not be doing it. They are aiming this marketing ploy to at least two different types of customers. Customer 1 type: women who may have once frequented their restaurant on a regular basis but have stopped purchasing their food due to the goal of losing weight and knowing the menu item were too high in kilojoules. Customer 2 type: women who are aware that their menu items are fat and sugar laden, but with the addition of these menu items, may now consider purchasing from their restaurant, allowing their children to join them.

However they are not noble. They do not care about the amount of kilojoules these women consume or whether they will stick to their Weight Watchers programme. They are profit-driven. This is a repeat of their 2004 marketing ploy of the introduction of Deli Choices where new people visited the restaurant with the intent of buying the new menu item but once inside purchased burgers. All McDonalds want is people to have an enjoyable experience so that they will return frequently and spend more money. Obviously these marketing ploys pay off. This is confirmed by documents lodged with the Companies Office of a 40% jump in sales, from $140.9 million to $197.6 million between 2006 and 2010 (Macca's Main Man Predicts Price War | nzherald.co.nz, 3 March 2012).
The examples above relate to only part of what is required, and are just indicative.

	The student has investigated comprehensively the influence of multinational food corporations on eating patterns in New Zealand
The student has:
· related a detailed analysis of the practices used by multinational food corporations to the possible consequences of those practices for the well-being of New Zealand society.
For example:  (Rebranding)

Rebranding has changed our eating patterns because people who may have never eaten at multinational fast food companies or stopped going to them may now start again due to healthier items been included in their menu. A major consequence of relying on fast foods to feed yourself and your family is that we (New Zealanders) are losing the ability to cook from scratch because no skills are required to obtain food, as multinational companies do all the work for us. We know that many New Zealand families are relying on convenience foods due to the evidence sourced from the 2006 'Food and Nutrition Monitoring Report' that stated that 25.8% of total household food expenditure was spent on fast foods. This is a dramatic increase from what it would have been 30 years ago. This habit of not cooking will be passed on to the next generation, so in 50 years time barely anyone will know how to cook unless something changes in our eating patterns and choices. Not only will this affect our physical health by our meals being heavily laden with fat, salt and sugar and lacking vegetables as discussed in a previous consequence, it will also affect all the other aspects of well-being. We will no longer have an understanding of what goes into our food, the ingredients they contain and where they have been sourced/produced. For all we know the foods we are consuming may contain genetically modified ingredients, chemicals such as pesticides and bleach so that the food looks nice to eat. However, we have no idea if they are removed or accumulated in our bodies and the effect these chemicals will have on our health and our children’s health in the future. In the past preparing and cooking food has always been a way to show love and friendship towards people we care about. This is because preparing and cooking food takes forethought and time. However, if we continue to consume convenience fast food this expression of love and kindness may be lost. 

The examples above relate to only part of what is required, and are just indicative.



Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.

NZQA Approved
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